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NV. SHOW SET FOR OCT.15 OPENING 


Motor Exhibits Dominate San Francisco Fair 
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HAVE BEEN keeping my ear 


cupped ever since our new 
“Picture Paper for Service Men,” 
Automotive Service, came out the 
early part of this month and the 
whispering gallery has been most 
responsive. Not a sour note any- 
where—everyone I have talked to 
seem to like it; in fact, admire it 
and say that we seem to have hit 
on a brand new idea for this sort 
of publication. 

But it is the mail response, the 
little pink tickets on which the in- 
quiring ones ask for further in- 
formation about the devices il- 
lustrated and described in the 
paper, that convinces us_ that 
Automotive Service has rung the 
bell in the service shops of thou- 
sands of dealers from coast to 
coast. Our clerical forces are still 
struggling with the snowslide of 
replies that has come in and the 
end is not yet. 

* *€ * 

DIGESTING those requests for 
additional data convinces me that 
readers of Automotive Service 
find in it a source of information 
as “how to do it” that is not avail- 
able elsewhere. They praise the 
photographic handling of the 
service operations, say they are 
the answer to the service man’s 
prayer; they send in their dollars, 
too, and ask to be put on the sub- 
scription list so they won't miss 
future numbers. 

Such expressions as “It’s a 
natural,” “It’s what I always have 
been looking for,” “Keep up the 
good job as started, I wouldn't 
know how to improve it,” “A 
splendid idea explaining with 
pictures,” “Something worth hav- 
ing,” “You really have some- 
thing” are written on the pink 
‘lips. Best of all, they come from 
the men who really do the work 
of servicing the cars. 

* tk * 


MAX GILMAN out at Packard 
has put his house in order. As 
of Feb. 1 his new-car inventory 
showed 8,942 un- 
its in the hands 
of his dealers and 
distributors, as 
against 14,987 the 
same time in ’38. 
When the latter 
counted noses on 
Jan. 1 their used 
car _ inventories 


below the same 
period a year ago, 
while the Febru- 
ary report is ex- 
bected to be much better. The 
stneral manager of Packard there- 
‘re awaits the coming of spring, 
(‘See SPARKS, Page 19, Col. 1) 





M. M. Gilman 













Capacity Crowds’) 
Attend Opening 
Over Week-End| 





Ford, GM and Chrysler 
Provide Peeks at the 
Car of Tomorrow 





By Leon Pinkson 
Staff Correspondent 


SAN FRANCISCO. — From 
now on the highways of the! 
nation will be dotted with | 
motor cars, old and new, | 
headed to the Golden Gate | 


International Exposition on Treas- | 
ure Island which opened this | 
week-end. There is surely going 


GENERAL MOTORS has research 
opens today. Robert Strauss, research commentator of the General Motors 
P = “Progress On Parade” exhibit at the fair, displays a skein of wool made 
to be a treat for this motoring | from skim milk, to William S. Knudsen, president of General Motors, dur- 
horde when it finally reaches the | ing the latter’s visit to the Pacific Coast. 

San Francisco bay area to spend | — = 


show at San Francisco fair, which 


the days or weeks in visiting the || ees, ae 
“ict att: 27,000,000th Ford Produced: 
' Goes to Golden Gate Exhibit 


fers the motorists. 
The official opening of the ex- | 
DET ROIT.—The 27,000,000th ; Arthur S. Hatch, Lincoln sales 


position as expected drew a ca- | 
pacity crowd and the splendor of | 





were 31.6 percent | 


the sight, the attractiveness of the | Ford car was assembled Wednes- 


buildings, the courts and the ex- 
hibits themselves won the highest 
praise and the promise of all that 
many visits to this glorious spec- 
tacle would follow. 

From a motorist’s angle the 
“Big Three” of the automobile 
world have spared no expense in 
arranging their respective ex- 
hibits so as to interest automobile 
owner and prospective user in the 
development of the motor car and 
some peeps into the future as to 
what might be expected in the | 
automobile of tomorrow. 

Stripped chassis, models show- 
ing the “innards” of one-half of 
the car, while the other half 
demonstrates the finished prod- 
uct, are cleverly exhibited along 
with 1939 model cars that are 

(Continued on Page 3, Col. 1) | 


day at the Ford Motor Co. branch 
plant in Richmond, Calif., it was 
announced at the Ford home of- 
fices here. 

The assembly of the latest Ford 
car was a highlight in the pre- 
liminary ceremonies incident to 
the opening Saturday of the Gold- 
en Gate International Exposition 
on Treasure Island in San Fran- 
cisco Bay. 

Leland P. Cutler, president of 
the exposition, took the wheel of 


| the car as it came off the assembly 


line, and with Ford executives as 
passengers, drove it to the Ford 
Exhibit building at the fair, where 
it was installed as one of the per- 
manent exhibits. 

J. R. Davis. general sales man- 
ager of the Ford Motor Co., and 











Meixell, Milan Will Debate 


Dealer Licensing at Chicago 


executive secretary of the Wis- | 


By Mel Adams | 
Staff Correspondent 


CHICAGO. — Both sides of the 
dealer licensing controversy will 
be aired in a new dramatic man- 
ner here Feb. 23. 

The occasion will be the auto- 
motive industry’s first “Town 
Hall” meeting, with the Chicago 
Automobile Trade Assn. as the 
sponsoring organization, and the 
grand ballroom of the Congress 
hotel as the scene of verbal battle. 

First to take the floor in the 
affirmative will be Louis Milan, 
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consin Automotive Trades Assn., 
located in a state that has had 
much experience with dealer 
licensing. 

Selected to present the negative 
side of the question is Harry 
Meixell, manager of the legisla- 
tive committee of the Automobile 
Manufacturers Assn. 

After both speakers have stated 
their cases, the meeting will be 
thrown open in true “Town Hall” 
meeting fashion to the dealers in 
attendance. 


The event has already stirred 
keen interest and excitement, 
with advance reservations point- 


ing to a turnout of more than 600 
Cook County dealers and mem- 
bers of their organizations. I 
ers from other cities throuxznout 
the state will also be on ha..d. A 
dinner, starting at 6:15 p. m., will 
precede the meeting 


| 


| 


‘al- | 


manager, acting as personal repre- 
sentatives of Henry Ford, founder 
and Edsel Ford, president, offici- 
ated at the ceremonies. 

At a luncheon which followed 
the ceremonies, Cutler called at- 
tention to the fact that the Ferd 
Exhibit houses the largest in- 
dustrial exhibit at the exposition. 

“This is significant,” he _ said, 
“when we remember that the Ford 
Exhibit at the Panama-Pacific Ex- 
position in San Francisco in 1915 
was awarded the grand prize, the 
gold medal and the medal of 
honor, the three highest possible 
awards.” 

In his response, Davis recalled 
that “it was in 1915, the year of 
the Panama-Pacific Exposition, 
that the Ford Motor Co. produced 
its first ‘millionth’ car, while to- 
day the 27,000,000th car was pro- 
duced at the Richmond plant, a 
record of better than 1,000,000 
Ford cars a year between the two 
fairs.” 

The car not only is the 27,000,- 
000th built by the Ford organiza- 

( See FORD, Page 18, Col. 5) 


The Top Ten 
PASSENGER CARS 


First Ten in Registrations as 
Reported in AN Today: 





1939 1938 
Pos. Make Pos. 
1—15,699 Chev. 12,125— 1 
2—11,757 Ford 11,326— 2 
3— 9,421 Plym. 6,164— 3 
4— 4,682 Buick 3,489— 4 
5— 4,577 Dodge 2,718— 5 
6— 3,367 Olds. 2,108— 7 
i— 3,207 Pontiac 2,454— 6 
8— 1,824 Chrysler 1,347— 8 
9— 1,292 Nash 998—11 
10— 1.278 De Soto 1,111—10 
Total All Makes 
63,256 48,614 
For complete standdngs of all 
makes, see Page 14, this issue 


Chicago Planning 


To Hold Its Show 
Week of Noy. 3 


Earlier Dates Will Allow 
Additional Time for 
Used Car Cleanup 


By William C. Callahan 
Managing Editor 


DETROIT.—Dates for the 
1939 New York Automobile 
show were set for Oct. 15 in 
Grand Central Palace, at a 


meeting of the sales managers 
and show committee of the Auto- 
mobile Manufacturers Assn. here 
this week. This means that the 
automotive year for 1940 will get 
underway almost a month earlier 
than it did last fall. 

While selection of the date for 
this year’s opening earlier than 
Jast year is out of line with the 
expressed wishes of a majority of 
dealers who preferred a return 
to the January shows and an- 
nouncements, it is felt that by 
moving almost a month forward 
dealers will be given an oppor- 
tunity to clean up used car stocks 
next fall before the seasonal de- 
cline develops. Usually a fairly 
active used car market can be ex- 
= up until middle of Decem- 


r. 
One of the prime factors dictat- 

ing the earlier show was the ex- 

pectation that some manufacturers 
(See N. Y. SHOW, Page 18, Col. 3) 


Court Overrules 
FTC’s Ban on 


Goodyear-Sears 


CINCINNATI. — Overruling the 
Federal Trade Commission’s order 
which bars the Goodyear Tire and 
Rubber Co. from entering into 
price agreements with Sears- 
Roebuck & Co., the Sixth United 
States circuit court of appeals 
Thursday held that the company 
was within its rights in making 
such arrangements. The decision 
is considered an outstanding vic- 
tory for Goodyear which has 
been carrying on a six-year fight 
against FTC accusation that it 
underpriced its tires to Sears- 
Roebuck to the detriment of its 
own outlets. 

The order to “‘cease and desist,” 
from what it considered an un- 
fair trade practice on the part of 
Goodyear, was issued by the FTC 
on Apr. 7, 1936. The order forced 
Goodyear to abandon its contract 
with Sears on the grounds that 
the contract was in violation of 
the Clayton Anti-Trust Act by 
discrimination in the price of tires 
sold in interstate commerce. 

Judges Hicks and Simmons in 
the latest decision held that there 
is nothing in Section 2 of the 
Clayton act to prevent discrimina- 
tion in the price between pur- 
chasers of commodities “on ac- 
count of differences in grade, 
quality or quantity of the com- 
modity sold.” 
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Results of PAA Meetings 


Pointed Out in Bulletin 


HARRISBURG, Pa.—(UTPS)— 


Results of a series of meetings of | sub-committee, it was agreed to/| 


finance company officials and a 
committee of 


company representatives on the 


ascertain what a program, spon- 


the Pennsylvania} sored by better business bureaus 


Automotive Assn. to discuss the; jin the larger cities, would cost. 


evils of time sales financing, were} Tentative 


announced in a bulletin issued this 
week by Claude S. Klugh, man- 
ager of the association. 





figures were secured, 
and sums pledged by certain 
dealer groups, but for a number 
of reasons, no financial support 


“For some time the inclusion of! has been forthcoming from the 
a ‘pack’ in the delivered price of | fnance companies. 


the car has been a common prac- | 


tice in our industry,” it was 

pointed out. “The growth of this 

practice has been gccasioned by: 

1] An attempt by dealers to 
counter-balance the over-allow- 

ance on the trade-in. 

busi- 


for dealer’s’ 


companies 
ness. 
Growing demands of dealers 
for increased reserves on new 
and used cars. 

Greed of finance companies and 

dealers. 

5 Knowledge that most new car 
profits are dissipated by used 
car losses. 

Knowledge that net profit must 

come, in the main, from finance 
reserves—parts and accessories— 
and service. 

“Despite several meetings, prog- 
ress has been slow. As a result of 
these meetings, PAA members 
were polled on their views of the 
‘pack.’ Replies indicated unani- 
mous opposition to the ‘pack.’ Even 
some dealers, who are reputed to 
be ‘packers,’ have indicated their 
opposition to it. 

“As a result of the conclusions 
reached by the dealers and finance 
Jan. Nash Sales 

Show 55% Gain 
‘ Over Year Ago 

DETROIT.—Sensational sales 
gains, ranging in several instances 
as high as 700 percent and in- 
dicating an unusually strong de- 
mand for new cars, were chalked 
up during January in more than 
half of Nash’s distributing areas, 
it was made known this week by 
William A. Blees, general sales 
manager of Nash Motors. 

The Nash Motors organization as 
a whole, he said, enjoyed a month 
of outstanding sales gains. Retail 
deliveries for January totaled 3,- 
608 units, as compared with 2,321 
for the same month a year ago, 
an increase of 1,287 units or 55 
percent. 

The sales curve took an even 
sharper swing upward during the 
last 10 days of the month. In this 
period, deliveries totaled 1,266, as 
against 793 for the same period a 
year ago, a gain of 474 units or 
about 60 percent. 

Lee Huff, Sr. 

OMAHA, Neb.—Funeral services for 
Lee Huff sr., 66, veteran Nebraska 
automobile dealer, and vice—president 
of Lee Huff, Inc., were held here Wed- 
nesday. 





| 


“Although factory officials, gen- 
erally, are opposed to ‘packing,’ 
there is a reluctance on their part 
to insist that dealers discontinue 
the practice; likewise, a disinclina- 
tion on their part to co-operate 


ee | with us on any move to clean up 
Intense competition by finance | the mess.” 


No Control Exercised 


The bulletin went on to point 
out that even “though millions of 
dollars are spent by factories .. . 
to reduce the f.o.b. price of the 
new model $5, $10 or $15 to meet 
f.o.b. price of competition, no con- 
trol of the delivered price of the 


car is exercised by many com- 
panies. 
“With certain popular make 


ears in the low price field selling 
for as low as $135 less than sug- 
gested delivered prices on a 
straight sale in Pennsylvania, the 
attempt of some factories to main- 
tain suggested delivered price is 
commendable, but competition 
may force them to abandon this 
policy, and while it is difficult to 
maintain the suggested delivery 
price on a straight sale, the load- 
ing of delivered prices on new 
cars where trade-in is involved, is 
becoming more prevalent. 

“It is felt by our committee that 
an under-cover better business 
bureau campaign could be con- 
ducted, with telling effect, with- 
out washing our dirty linen in 
public, but so far we have, as 
stated, attracted no finance com- 
pany or factory co-operation. 

“What is the result of this pub- 
lic agitation? The answer is—a 
distrust of practically all finance 
companies. And, to whom are 
many purchasers turning for their 


money? The answer is—the banks.” | 


Rates Seen Higher 


In addition to the loss of profit 
that the dealer would have made 
from the finance reserve when the 
time sales purchaser of a motor 
vehicle borrows money from a 
bank, the bulletin warned that 
dealers would lose still more in 
rates; there will be higher whole- 
sale rates; it will curtail new car 
production because dealers can’t 
move new cars unless they sell 
their used ones, and curtailment 
of new car production will mean 
dealers will be faced with less 
purchasing power. 

Klugh concluded his bulletin by 
urging ‘“‘that we ‘smoke out’ the 
‘packers,’ before we lose our profit 
from the finance reserve entirely.” 
He suggested concentration on the 
new car program first, and then, 
“If we clean up that mess, we can 
then concentrate on used cars.” 





HARBINGERS of spring. 
spring ee to the Pacific 
worth, head of Wentworth & Irwin, 
Portland, Ore.; George W. Mason, 
Blees, general sales manager of Nash. 


These executives carried Nash's 
Northwest. 
Inc., 
Nash-Kelvinator 


big pre-season 
Left to right, Charles W. Went- 
Nash distributing organization at | 


president, and W. A. 
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Finance ‘Packs’ Seen Threat to Dealer Reserves 


| eral Motors public relations direc- 


| Publications at their offices here. 
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Death to Jalopies 
Asked in Ohio Bill 





COLUMBUS, O0.—Those 
jalopies, which wheeze along 
the highways with fenders 
trembling, would be dealt a 
death blow if the Ohio legis- 









lature adopts Senator Otto 
J. Bartunek’s suggestion. 
Senator Bartunek, a 
Cleveland attorney, has in- 
troduced a bill which would 
prohibit the issuance of 
license tags for any motor 
vehicle 10 years old or older. 




















Holler to Talk | 
At NADA Annual | 
Banquet Apr. 19 


DETROIT. — William E. Holler, 
general sales manager of Chev- 
rolet, will be the guest speaker at 
the annual ban- 
quet of the Na- 
tional Automo- 
bile Dealers Assn. 
to be held in San 
Francisco, on 
Apr. 19, it was 
announced here 


were discussed this week at a meeting in 
including zone and assistant 


BUICK’S PLANS for spring 
Flint of the factory field sales organization, 
zone managers and distributors from throughout the country. Zone man- 
agers will hold similar meetings in key cities this week. Shown here are 
W. F. Hufstader, general sales manager, seated, and three of his lieuten- 
ants; left to right. H. J. C. Miller, assistant general sales manager in charge 
of the East; P. S. Steenstrup, regional manager in charge of the Pacific 
Coast; and Henry C. Gillespie sr., regional manager in charge of the South. 
























this week by L. | wh 
C. Cargile, chair- . 
¢ 





man of the 
NADA conven- 
tion committee. | 

The banquet} 
will be held in 














W. E. Holler 











































conjunction with the 22nd annual ~ 
NADA convention which starts on 
Apr. 17. A large attendance of - 
automobile dealers is expected at hay 
this year’s convention because of | ATTENDING THE Buick sales organization meeting at Flint this week | 
the Golden Gate Exposition. were, left to right, M. Kauffman, head of the Kauffman Buick Co., distrib- pre 
Arrangements have been com- | Frama, tak Gur ae Oar - T. Dodge, assistant zone manager at San = 
pleted by the convention trans- | zs 
portation committee for a deluxe Cot 
train to be known as the “Presi- — 
dent’s Special” to leave Chicago S 
Thursday night, Apr. 13, arriving ae 
in San Francisco, Sunday morn- bs 
ing, Apr. 16. 
jo pas 
I 

& 
St. Louis Dealer not 
req 
Assn. Is Headed to 
By Rasmussen ab 
ST. LOUIS.—William J. Ras- bo 
mussen, of Big Four Chevrolet TOP ROW, left to right: C. C. Edmonds, Buick zone manager in Chicago: bra 
Co., has been elected president | fiarsy ae ae region business manager, and J. G. Davies, Pitts- a 





of the Greater St. Louis Automo- 
tive Assn., Inc. Rasmussen is also 
president of the South Side Chev- 
rolet Co. and of the Chevrolet 
Dealers Assn. of St. Louis. 

Other officers elected are vice- 
president, Harold K. MacCarthy, 
MacCarthy Motor Co.; treasurer, 

M. Berry, Berry Motor Car 
Co.; secretary-manager, Joseph A. 
Schlecht. 

The following directors 
elected to serve for two years: 
W. H. Willcockson, Willcockson 
Motors; Harold K. MacCarthy; 
Guy W. Oliver, Oliver Cadillac 




















were 





a 











Co.; Hugh Roberts, Roberts Chev-| AMONG REPRESENTATIVES of the Pacific Coast at the field organiz-| 
rolet Co.; H. W. Prehn, Central | tion session launching Buick’s spring sales plans were, left to right, C. T.| sha 
Chevrolet Co. | Saeee. —— — ee a Francisco; J. H. Browning, acsteten car; 
. sac ; -», | Zone manager, Los Angeles; H. W. Tuttle, zone manager, Los Angeles, an 

The following directors will | P. S. Steenstrup, regional manager in charge of the Pacific Coast, San fina 
carry over for another year: G.| Francisco. may 
M. Berry; Thos. S. Kenny, Kenny cas 
Used Car Co.; W. J. Rasmussen; Thi 






Arthur R. Lindburg, Arthur R. 
Lindburg, Inc., and F. H. Ries- | 
meyer, Riesmeyer Motor Co. 


Social Values Now Pace 
Success, Garrett Asserts 
NEW YORK.—American busi- 
ness is now in an era where social 
values rank with economic values 
and “how a thing is done has 
assumed equal importance with 
what is done,” Paul Garrett, Gen- 























told a 
held 


tor, 
tions 


forum on public rela- | 
by the McGraw-Hill | 













HENRY C. GILLESPIE sr., left, veteran automobile man of the South and 


Declaring it is “no longer suffi- 
cient that industry provide mer- 









Buick’s southern regional manager, discusses the outlook with T. N. Prv- 





chandise in volume and at prices ae zone manager, and A. H. Belfie, Buick’s director of met 

the public can afford to pay,” Gar- : at 

rett stated, ‘‘industry is also being i 
asked to accomplish these results| unity and of the nation. Pre-|cess. Now it becomes apvarent tha! a 
in a manner which will promote | Viously, purely economic consider-| social considerations will set th left, 


| the social welfare of the com-/| ations too often determined suc- | pace to success.” 
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"es Motor Exhibits Dominate San Franciseo’s Fair 


|\Capacity Crowds Attend 
Opening Over vhaintasi: 


ieeting in 
assistant 
yne man- 
here are 
; lieuten- 
in charge 
1e Pacific 
he South. 





his week 
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r at San 
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‘s, Pitts- 
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1915. And, oh, what a contrast. 

Strange to say none of the in- 
dependent automobile manufac- 
turers took advantage of the fair 
to make exhibits. 

However, the displays of the 
“Big Three” are so complete that 
the motoring fraternity and the 
uninitiated will find the motor 
car industry well represented 
with not only interesting but 
highly educational displays of the 
completed automobile and_ the 
component parts that make up the 
modern motor vehicle. 

Henry and Edsel Ford have an 
attractive building of their own. 


Neb. Inspection 


Bill Revised to 
Avoid Opposition 


LINCOLN, Neb.—The legislative 
subcommittee appointed to frame 
anew automobile testing law for 
Nebraska to replace the 1937 act, 
which has been one of the storm 
centers of the present session of 
the state legislature, has brought 
out a revised measure in which 
there is no compulsory features 
such as aroused the ire of Neb- 
raskka farmers and small town 
residents in the 1937 act. 

The corrective measure is L.B.3, 
and as originally drafted it would 
have lowered driver’s license fees 
and repealed the entire inspection 
provision. The subcommittee 
draft, however, left the fee sec- 
tions of the 1937 act unchanged. 
Compulsory testing was eliminated 
and detailed specifications for 
“safe” brakes and lights were set 
forth, leaving compulsory inspec- 
tion up to the various municipal- 
ities which have or may want to 
pass ordinances to that effect. 

Instead of annual inspections as 
now required, the measure would 
require the specified safe standards 
to be maintained “at all times.” 
No stickers would be provided in- 
asmuch as the bill says nothing 
about “official” inspection § sta- 
tions. Instead, it would permit 
brakes and lights to be tested at 
“the nearest inspection station or 
garage.” 


K. C. Dealers Cheerful 


As Sales Continue Up 
KANSAS CITY.—Dealers of 
Greater Kansas City area are 
wearing “smiles.” The sales of new 
cars in December and January 


(Continued from Page 1) 


compared with trophy winners of|This elaborate building, on the! 
the Panama Pacific Exposition of | court of the Pacifica, is the larg- | 


were above the same months of | 


the previous year. January sales 
are 10 percent above January, 
1938, with registration records of 
Wyandotte and Jackson counties 
showing 2,204 passenger cars and 
231 trucks. 

Used car inventories are in good 
shape, with about 50 percent less 
cars in the hands of dealers and 
finance companies than in Febru- 
ary, 1938. Dealers report more 
cash sales than in many years. 


This is especially true in used cars. 





SP AL SERVICE preparations for the convenience of ’ ; : — 
trovelinn ne both the New York and San Francisco fairs are being instituted | others who run back speedom- 
by Hudson through its dealer organization. Photo shows Tom Stambaugh, | eters jin an effort to deceive the | 
left, director of national service operations, discussing the national scope blic 
of the H. Pratt, sales manager of the company. public. 


plan with George 


| at approximately 2,100 with a weekly 





















est industrial building on Treasure 
Island, and represents an invest- 
ment of $750,000 for construction 
equipment and maintenance. 

The Ford exhibit comprises 42,- 
000 square feet of floor space and 
scores of individual displays, 
working models and exhibits of 
western raw materials in their 
native state. All of the latter go 
into the fabrication of Ford cars 
and elaborate dioramas show just 
where the completed unit fits in 
the Ford car of 1939. 

The General Motors and Chrys- 
ler exhibits have large areas in 
what is known as the Vacation 
Land building. General Motors in 
addition to its display of cars and 
trucks of all General Motors lines, 





ROBERT STRAUSS, research commentator of the General Motors ‘“Prog- 
ress On Parade” exhibit at the San Francisco fair, which opens today, 
shown demonstrating the unique apparatus used to explain the basic prin- 
ciples of an internal combustion engine, to Richard H. Grant, vice-presi- 
dent of General Motors in charge of sales, during the latter’s visit to the 


diesel engines and accessories, has] Pacific Coast. 
its scientific and dramatic “Parade 
of Progress” exhibit. 

The General Motors floor space 
covers some 17,000 square feet. 

Chrysler is displaying the en- 
tire line of Plymouth, Dodge, 
De Soto and Chrysler car in an 
attractive setting with cut out 
chassis and lecturers pointing out 
the many features. 

If the opening day interest in 
the motor vehicle exhibits may be 
taken as a criterion the remain- 
ing days of the exposition will 
find these displays among the 
best drawing cards of this fair. 








Throngs Drawn 
To Dealer Motor 


Salon in Chicago 


CHICAGO.—The annual Motor 
Salon, which will wind up its nine 
day run Sunday at the Edgewater 
Beach hotel, has proved a mag- 
net for crowds and has produced 
sales interest as great as any of 
its predecessors, it is announced 
by the group of uptown dealers 
sponsoring the show. 

C. M. Betts, salon chairman, 
stated the dealers are agreed that 
the exposition has furnished not- 
able impetus to the spring trade, 
and that in addition to the orders 
landed for immediate and near- 
at-hand delivery, a large bank of 
prospects has been accumulated. 

Attendance is estimated at more 
than 40,000. The show is featuring 
deluxe models and a number of 
special body types. A sales survey 
among participating dealers will 
be made next week. 


his baton Ss a. to 
invisible beams of ligh 
the research show. 


Special to Automotive News 


123, to tighten regulations of the 
“little NRA” law enacted in 1937, 
has been placed on general file by 
the Nebraska legislature with fair 
certainty of final passage, follow- 
ing an open hearing before the 


Studebaker Sales 
In January Up 
57% Over 1938 


SOUTH BEND.—The  Stude- 
baker Corp. Thursday reported 
January factory sales of passen- 
ger cars and trucks amounted to 
4,736 against 3,010 in 1938, an in- 
crease of 57 percent. January 
sales compared with 4,992 units 
sold in December, the seasonal 
contraction amounting this year 
to slightly over 5 percent. 

A year earlier the decline in 
January from December sales a- 
mounted to 36 percent, 3,010 units 
being sold in January against 
4,720 in December. 

Retail deliveries 
cars and trucks in the United 
States last month amounted to 
3,171 against 3,035 a year ago. 


Speed Limit of 50 MPH 
Sought for Ala. Roads 


BIRMINGHAM, Ala. — Among 
the bills introduced in the Ala- 
bama legislatur,e affecting the 
automobile industry, is one estab- 
lishing a highway speed limit of 
50 miles and another requiring 
trucks to stay 300 feet apart on 
highways. Another would exempt 
municipalities from paying gaso- 
| line taxes, while still another bill 


Hudson owners | Would punish used car dealers or 





Employment Holds 


BAY CITY, Mich.—Employment at 
Chevrolet’s Bay City plant continues, 


working schedule of 4 days. At the 
plant of the Bay Mfg. Co. employ- 
ment has eased off to 1,050 from the 
seasons high of about 1,160. The lat- 
ter is working 5 days a week, or a 
total of 35 hours. 


Tourist Gold 


MONTREAL.—Tourists visiting Can- 
ada in 1938 spent an estimated $269,- 
000,000, compared with $290,000,000 in 
1937, according to a preliminary report 
issued by Dominion Bureau of Statis- 
tics. 


of passenger 





JACK HUGHES, research commentator of the General Motors “Progress 
On Parade” exhibit at the San Francisco fair which opens today, raises 
sending music across the stage in the form of 
t—one of the many fascinating demonstrations of 


Neb. Dealers’ Bill Tightening 
‘Little NRA’ Nears Passage 


senate’s public works committee. 


LINCOLN, Neb.—The Nebraska | Senator Ernest Adams, of Omaha, 
automobile dealers’ measure, L.B.| introduced the bill. 


No opposition was expressed at 
the public hearing to the bill 
which would plug “loopholes” in 
the 1937 law. “It would give the 
state administrator power to make 
such reasonable rules and regula- 
tions as may be deemed neces- 
sary,” Senator Adams pointed out. 

It brings under the act dealers 
in motor parts not now included, 
and it hikes the license fee for 
used car dealers from $5 to $10. 
It also includes auto finance com- 
panies, which repossess and sell 
cars, among those which must be 
licensed and come under the 
regulations set up by the admin- 
istrator. 

J. J. McCutcheon, of Omaha, 
secretary of the Nebraska Auto 
Dealers’ Assn., told the committee 
the dealers have felt these amend- 
ments necessary to strengthen the 
act to the point where it will be 
reasonably effective. 


N. Y. Bill Seeking 


Semi-Compulsory 


Car Insurance 


ALBANY, N. Y.—A bill setting 
up a semi-compulsory system of 
automobile insurance, was intro- 
duced in the senate this week by 
John J. Dunnigan, minority leader. 
The bill is understood to be the 
work of the joint legislative com- 
mittee investigating automobile in- 
surance, which was continued last 
year after having been estab- 
lished in 1936. 


A motorist, at the time he reg- 
isters his car, would be required 
under the bill to do one of three 
things: provide a bond, produce 
an automobile insurance policy of 
the “five-and-ten” variety or de- 
posit with the motor vehicle com- 


is | Missioner an additional fee of $5. 


The $5 fee paid by those not 
producing insurance policies would 
go into a special fund. Then, when 
anyone was injured by an unin- 
sured driver, the state would pay 
the medical and hospital expenses 
out of the fund accumulated from 
the fees. Reimbursement would be 
limited to $300 for one person, and 
to $600 for two. 

After the state paid the hospital 
and medical bills, it would call on 
uninsured motorist to reimburse 
the state. In the event that he 
failed to do so, his registration 
would be revoked. He would have 
the right to appeal to the bureau 
against the assessment, however, 
and prove that the accident had 
not been his fault, in which case 
he would not be required to pay. 


National Truck 
Shows Opposed 


DETROIT.—A resolution, op- 
posing national truck shows, was 
adopted here this week by truck 
manufacturers of the Automobile 
Manufacturers Assn. The res- 
olution follows: 

“As the record over a period 
of years prove conclusively that 
National Motor Truck shows, how- 
ever well managed, are not suf- 
ficiently productive of either con- 
sumer or dealer interest or sales 
possibilities, the truck manufac- 
turers in the Automobile Manufac- 
turers Assn. hereby vote their op- 
position to shows of that character. 
However, the manufacturers will 
continue their customary pro- 
cedure of making displays se- 
lectively at vocational and auto- 
mobile shows.” 


Pa. Safety Drive Cuts 


Car Insurance Rates 
HARRISBURG, Pa.—(UTPS)— 
Pennsylvania’s highway safety 
campaign, inaugurated a year ago 
by former Gov. George H. Earle, 
has cut automobile insurance rates 
from 6 to 25 percent, it was esti- 
mated last week by Capt. H. W. 
Dutton, chief of the accident pre- 
vention division, who said the ac- 
tion would save motorists in the 
state “close to $10,000,000 a year” 
in premiums. 





AUTOMOBILE EDITORS of San Francisco and Oakland on a visit to the 


Ford Motor Co.’s elaborate display at the Golden Gate International Expo- 
sition. Left to right, Dean Lippi, Ford exhibit executive; Rusty Taylor, San 
Francisco Examiner (batting for Frank Lyman); Dave Williamson, San 
Francisco News; Tom McCabe, Oakland Tribune; F. L. Black, in charge of 
exhibits at the fair for Ford Motor Co.; C. A. Bullwinkel, manager of Rich- 
mond branch of Ford; Leon J. Pinkson, San Francisco Chronicle; Bud Nel- 
son, San Francisco Call-Bulletin; Forrest Predmore, Oakland Post-Enquirer; 
and A. E. Gibbs, in charge of Columbia Axle Co. exhibit co-inckient with 
the Ford exhibit. The Ford displays’ theme is “Fountain of Western Prod- 
ucts,” featuring the western materials that go into Ford products. 
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One sacred pledge we make our friends here 


AUTOMOTIVE 
‘ and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely, 
authentic and of value—(AN 6-10-1933). 
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October Shows 


ECISION this week to hold the New York National Auto- 

mobile Show the week beginning Oct. 15, it is hoped, will 

prove at least a partial answer to complaints against the 

November introductions. These complaints have come largely 

from dealers on the ground that used cars accepted in trade 

a and December must be carried through 
e ter. 


Under the plan outlined for this coming fall, it is felt that 
the first flush of new car buying will have waned by Nov. 15, 
allo a 30-day period for disposal of accumulated used 
cars before the winter really sets in. Faced with figures 
showing the marked improvement in employment curves 
throughout the year as a result of the fall announcement plan, 
the industry finds it next to impossible to return to the Jan- 
uary announcement periods which dealers favor. 


It would seem safe to say now that, barring sharp changes 
in buying habits, it is not likely that the industry ever will 
return to the January date. Thus the plan for October intro- 
ductions may be a happy alternative. Not only does it pro- 
vide a longer fall selling season during which dealers may 
be able to better stabilize their operations, but it does also 
— for better timing of local shows to follow the New 

ork opener. 

This year Chicago will hold its show Nov. 3, and other 
cities will be able to space their timings in relation to these 
two big events. This will make it possible to utilize special 
exhibit material to a greater extent and will probably en- 
courage manufacturers to make a greater effort in this di- 
rection. Also the early date will make it possible to tie 
automotive’s new products into the closing months of the 
world’s fairs at New York and San Francisco. 


Still another helpful factor is that plans for next fall al- 
ready are known, and dealers may now set their plans ac- 
cordingly. There will be no used car cleanup drive this spring, 
but cleanups of both new and used cars will have to get 
under way earlier this summer than usual. 














Compulsory Inspections 


PEAKING before the Ohio Automotive Assn. recently, 

Claude Klugh, general manager of the Pennsylvania 
Automotive Assn., pointed out the benefits to be derived from 
compulsory inspection based upon experience in Pennsyl- 
vania. Klugh pointed out the advantages and disadvantages 
of state-owned inspection stations and of privately-owned 
stations. While the evidence cited in most cases favored the 
private station, Klugh declared that this is more or less be- 
side the point in relation to other gains that inspections bring. 


While the factor of safety is difficult to determine, he 
pointed out, it is generally accepted that only about 15 per- 
cent of all accidents is attributed to faulty vehicles. If this 
15 percent could be eliminated, however, it would make an 
appreciable saving in lives. From a dealer standpoint, in- 

ons stimulate interest in service work and repairs, and 
do result in the private junking of a lot of jalopies each year 
whose owners feel that the value of the junk no longer justi- 
fies the cost of repairs. By and large, we feel that Mr. Klugh’s 
survey has created a strong argument in favor of some type 
of state-operated or supervised inspection. We think that 
dealers in states, where no such laws now exist, can do well 
to look into the possibilities for such legislation. 


AUTOMOTIVE NEWS, SATURDAY, FEBRUARY 18, 1939 


By GEORGE M. SLOCUM 





THREE AAA’s From Elmer Jen- 
ON THE kins, manager of 
HIGHWAY _ the National Tour- 
ing Bureau of the 
American Automobile Assn., comes 
a reply to my comment in this 
column (Feb. 4) that from my re- 
cent experience on a 1,500-mile 
tour south, the three A’s are not 
maintaining adequate vigilance 
over the hotels they listed and 
allowed to display their emblem 
for the guidance of the motoring 
public. He sends me a picture of 
one of their inspection cars and 
says “This new activity was 
started a year ago. We have 
several of these cars on the field 
doing the very thing that you 
suggest in your column” * * * 
Now from the booklet enclosed 
I learn that the display of the 
emblem and the listing of the 
hotel in the AAA directory is 
made at “a moderate fee for this 
special service.” In my humble 
opinion, that represents the point 
where AAA is falling down on its 
opportunity for service to its 
members. So long as a hotel must 
pay a fee for being listed, the 
natural assumption is that some 
good hotels are omitted because 
they will not pay the fee and 
poorer hotels are given the AAA 
emblem if they will pay the fee! 
It would seem to me that one of 
the most direct services which 
AAA could offer its members 
would be a comprehensive and 
dependable listing of accommo- 
dations, which should include not 
only the expensive hotels but the 
medium class and even good low 
cost accommodations and camps. 
* a a 


I have driven many thousands 
of miles in England and on the 
continent and in every instance 
complete hotel guides were fur- 
nished, indicating the classifica- 
tion of hotels, number of rooms, 
number of baths, winter and 
summer rates and garage facili- 
ties. In Italy the price of every 
room is fixed and indicated, not 
only by a posted price in the 
room, but by chart posters in the 
lobby of the hotel and available 
also in the local post office. This 
information is published in com- 
plete book form and available for 
every touring motorist. This sys- 
tem ‘was established by Dictator 
Mussolini to curb the reputation 
which Italian innkeepers had for 
measuring the price of their ac- 
commodations by the length of 
their guest’s pocketbooks! 


I realize that the AAA has in 
its long experience learned much 
more about this subject than I 
could ever hope to know and I am 
delighted to learn that for the past 
year at least, inspection cars have 
been sent out on the road for this 
very purpose. But if these same 
inspectors are allowed to accept a 
fee from the hotel they have ap- 
proved I believe that policy is 
open to criticism. How much bet- 
ter it would be if this inspector, 
after approving the hotel, would 
be able to promise the co-opera- 
tion of AAA if members, on pre- 
sentation of their membership 
card, were given a small discount 
from the face of their accommoda- 
tions bill. If I were a hotel keeper 
I would grab at the chance of hav- 
ing the attention of many thou- 
sand AAA members called to my 
establishment and I would be 
glad to give the member a dis- 
count, whereas the requirement 
for listing an emblem might make 
me doubt the sincerity of the in- 
spection!—G.M.S. 







Playing Both Ends and the Middle 


In This Corner-- 


‘Extremely Difficult ....’ 


The views expressed in this column are those of our readers. 
Anonymous contributions will not be accepted but confidence wiil 


be observed upon request. 





Used Cars 


As we subscribe to your paper 
and are presently fully enjoying 
Chris Sinsabaugh’s autobiography, 
“Who, Me?” it was not necessary 
to send another copy. However, I 
will not return it because one of 
the other LaSalle Street boys, who 
enjoys Chris’s comments and bor- 
rows our copy, is happy to have 
one issue of his own. 

There is some satisfaction in 
your concurring with NADA on 
an approximation of 650,000 cars. 
It has been extremely difficult to 
get anybody with authority to esti- 
mate the total and those guesses 
which have come our way have 
ranged from 450,000 to 1,400,000 
cars. While the NADA figure is 
based on reports of 725 larger 
dealers, the writer would not be 
inclined to believe that their esti- 
mate is high.—T. J. Rowley, Stern, 
Wampler & Co., Inc., Chicago. 


Sizzling 

“Who, Me?’ Your AUTO-biog- 
raphy, gets off to a sizzling start. 
Notice that I said ‘sizzling’ and 
not ‘swizzling.’ No scorching now, 
young man! Notice that I said 
‘scorching’ not ‘scotching.’ Keep 
your head down and your bear- 
ings oiled and you still will be able 
to turn in a ‘century.’ And I mean 
years, not miles.”—Ted Allen, 
Curtis Publishing Co., Detroit. 


Book? 


“I am greatly enjoying ‘Who, 
Me?’ My Auto-Biography’ that is 
appearing serially in Automotive 
News. I hope it will be published 
in book form and if it is you can 
put me down for a copy.”—Earle 
Pearson, general manager, Adver- 
— Federation of America, New 

ork. 


Oldtimers 


“IT am reading ‘Who, Me?’ with 
a great deal of pleasure. I sure 
do get a kick out of mention of 


all the old-timers as I knew most 
of them. My first visit to a Chi- 
cago bicycle club was in 1889 and 
I never will forget the good times 
the boys gave me. I was riding 
a Rudge racer high wheel at the 
time. That was when I first met 
Ed Spooner.”—William L. Hugh- 
son, Ford dealer, San Francisco. 


Well Done 


“I am just back from Florida 
and have been reading parts of 
‘Who, Me?’ Chris Sinsabaugh cer- 
tainly has a swell angle on ‘my 
Auto-Biography’ and it’s very 
well done.”—W. A. James, adver- 
tising manager, Hudson Motor 
Car Co., Detroit. 


Coming Events 





FEBRUARY 
18-25—Jersey cH, N. J. Annual Hud- 
son County Automobile Show. 

an Francisco. Automotive 
Maintenance Show. 
26-28—Fort Worth. Automobile Show. 
17-Mar. 5—Berlin. Automobile Show. 


MARCH 
7-10—San Francisco. American Road 
Builders Assn., convention, show. 
6-10—Columbus, 6. American Society 
for Testing Materials Booting. | 
21-24—Pittsburgh. Automotive in- 
tenance Industries Show. 


APRIL 
1l- 8—Belgrade, Yugoslavia. 
bile salon. 
3- 5—New York. otranetten Auto- 
motive Maintenance Show. 
13-14—Cleveland. American Petroleum 
Assn. semi-annual meeting. 
17-19—San Francisco. National Auto 
mente Dealers Assn. annual meet- 
g. 


Automo- 


MAY 
22-June 8—World Automotive Engineers 
Congress (SAE)—New York, May 
22-26; Indianapolis, pea ° 
troit, May 31-June 2; San Fran- 
cisco, June 3 


JUNE 
5- 6—Buck Hill Falls, Pa. Pennsyl- 
vania Automotive Assn. Meeting. 
OCTOBER 


12-21—London. International automo- 
bile show. 

25-Nov.11— Milan, Italy. Automobile 
salen. 
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The Farmer 








akes a Wife” 


Farm Journal and The Farmer’s Wife 
to be published as one .. . the largest, most 
powerful farm magazine that has ever existed 


aa JOURNAL, with its nation-wide readership in more than 
one million, four hundred thousand farm homes, and THE 
FARMER’S WIFE, with a national circulation of over one million, 
two hundred thousand, are to be published as one magazine. 


The May issue (delivered April 17th) will be greeted not only by 
the greatest number of farm families, but by the greatest number of 
people in each of those families. They will receive literally two 
magazines in one, with the combined editorial power of FARM 
JOURNAL and THE FARMER’S WIFE, both outstanding leaders 
in their fields. 


“FARM JOURNAL and The Farmer’s Wife” becomes the ideal 
publication for that unique institution, the farm family which lives, 
works, and plans as a unit. For into the timely, news-packed pages 
of FARM JOURNAL will be transplanted the very cover and con- 
tents of THE FARMER’S WIFE with its human warmth and its 
outstanding service to farm women. All the members of every family 
will be served as no magazine serves them today. 

Despite the huge size of the issues, “FARM JOURNAL and 
The Farmer’s Wife” will be printed on the four-day-writer-to-reader 
schedule which FARM JOURNAL inaugurated four years ago. 


This timeliness has never been approached by any magazine of a 








and * ° 
Ue Farmer Wife 
Graham Patterson, Publisher 


WASHINGTON SQUARE, PHILADELPHIA 





NEW YORK, 420 Lexington Avenue 


CHICAGO, 180 North Michigan Avenue 


similar size. It assures you of a speed, an editorial vitality, a reader 
interest that only current facts make possible. 


Here is a unique opportunity for national advertisers. For now 
a single publication, appealing equally to farm men and to farm 
women, becomes available to general advertisers. At the same time, 
general and farm advertisers who have so successfully used FARM 
JOURNAL will find their audience almost doubled. And advertisers- 
to-women, who have found THE FARMER’S WIFE so profitable, 


will also enjoy twice the circulation. 


The farmer takes a wife — and quite a family, too. “FARM 
JOURNAL and The Farmer’s Wife” is. your outstanding advertis- 
ing buy. 


Special Rate - Opportunities 
for the balance of 1939 


New contracts for “Farm Journal and The Farmer's 
Wife” will be accepted at a special “interim rate,” of 
$3,750 per black-and-white page for the issues of May to 
December 1939, inclusive. Color and special - position 
rates on application. 

All existing advertising contracts for 1939 in either 
Farm Journal or The Farmer’s Wife will be executed at 
the present Farm Journal rate of $3,100 per black-and- 
white page, $7.50 per line. 

Advertisers using the April Farm Journal closing March 6 
have the privilege of contracting for equivalent space in 
the May, June, July and August issues of Farm Journal and 
The Farmer’s Wife at the present rates for Farm Journal 
alone—$3,100 per black-and-white page (and current 
rates for color). 


Discuss these rates with your Farm Journal representa- 
tive. They offer an immediate and unusual opportunity to 
buy enormous rural family coverage of the highest calibre 
at very low cost. 





r 


DETROIT, General Motors Building 


PACIFIC COAST, W. F. Coleman, San Francisco, Los Angeles, Seattle 
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Direct U.S. Tax Costs Motorists $250,000,000 in °38 


So-Called Temporary Levy 


Yields 1'2 Billions Since ’34|\ Bi ‘ : 


Special to Automotive News 

WASHINGTON. — Preliminary 
estimates of the U. S. bureau of 
internal revenue reveal that 
American motor vehicle operators 
and the industry paid to the fed- 
eral government in 1938 almost 
$250,000,000 in direct exclusive 
taxes, 

Taxes on gasoline, oil, pipe line 
transportation of oil, and the pro- 
cessing of crude petroleum yielded 
to Uncle Sam $243,558,972. This 
was 2.6 percent less than the 1937 
total. 

These so-called temporary 
taxes, the first three of which 
became effective in 1932 and the 
fourth in 1934, have cost a total 
of $1,424,287,413 to date. Statis- 
ticians show that this is nearly 
$200,000,000 more than all inter- 
nal revenue receipts of the federal 
government from 1905 to 1909 
inclusive. 

Study of the figures reveals 
that the one-cent federal tax on 
Seria stenmnanidntatetacetachienaneeianeeaaneaaenIaS 


Buick Continuing 
Its Record Sales 
During February 


FLINT.—Buick moved into Feb- 
ruary with continued record- 
breaking sales, and volume show- 
ing consistent gains both over Jan- 
uary and the corresponding 1938 
season. 

According to W. F. Hufstader, 
general sales manager, domestic 
retail deliveries of Buick cars in 
the first 10 days of February 
totaled 3,917 units, compared with 
3,626 in the first 10 days of Janu- 
ary, a gain of 291 units or eight 
percent, and with 2,860 in the cor- 
responding February period last 

‘ year, a gain of 1,057 units or 37 
percent. 

Sales were the best for this pe- 
riod in the history of the company, 
the executive said, and showed im- 
provement over the January vol- 
ume, which likewise set an all- 
time record. At the same time 
used car stocks were reduced dur- 
ing the period, with used car sales 
totaling 8,688, against 7,933 in the 
first January period and with 8,133 

. in the corresponding 10 days of 
. February last year. 


hawr2710A 


172% NICKEL 


PROTECTS 100% PRODUCTION 


Machine tools—the master tools 
of industry—shoulder a heavy re- 
sponsibility in mass-production. 
A breakdown ofttimes closes the 
machine shop line, holds up de- 
livery of expensive parts or ve- 
hicles. To insure uninterrupted 
operation, many machine tool 
builders rely upon materials which 
have been proved in automotive 
service. One prominent manufac- 
turer, Sundstrand Machine Tool 
Company, builder of milling ma- 
chines, uses Nickel alloy cast iron 
for all major parts. Stressed cyl- 
inders and saddles are cast inte- 
grally from a composition contain- 
ing 1%% Nickel. This Nickel cast 
iron assures added strength and 
greater wear resistance. The in- 
tricate patterns of these vital cast- 
ings are best achieved in this Nick- 
el alloy which promotes sound, 
dense, uniform flow of metal 

throughout sec- 
tions of varying 


sizes. 

THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 


gasoline yielded more than 80 
percent of the total petroleum 
taxes collected, following the 
precedent of previous years. It is 
important to note that this levy 
by the federal government dupli- 
cates the gasoline taxes imposed 
by all of the states of the Union. 
Thus, motorists pay a total direct 
tax on gasoline which amounts to 
39 percent of the average price of 
the fuel. 


Oldsmobile Sets 
Sales Meetings 


For Zone Men 


LANSING.—A group of Olds- 
mobile factory executives, led by 
General Sales Manager D. E. 
Ralston, has arranged a series of 
February sales meetings at which 

advertising and 
merchandising 
plans for 
coming months 
will be discussed 
with the person- 
nel of Oldsmo- 
bile’s 26 sales 

zones. 
The first ses- 
sion will be held 
Feb. 20 in the au- 
ditorium of the 
D. E. Ralston Oldsmobile en- 
gineering build- 
ing here. Field officials will at- 
tend from the following zones: De- 
troit, Pittsburgh, Chicago, Cleve- 
land, Cincinnati, Milwaukee, Buf- 
falo, Indianapolis and Minneapolis. 

Participating in the program 
with Ralston will be his ee as- 
sistant general sales managers,, R. 
L. Myers, H. A. Trevellyan, G. R 
Browder; V. C. Havens, advertis- 
ing manager, and M. P. Vorberg, 
manager of retail selling. Several 
of the talks by the factory exec- 
utives will be illustrated with 
slide films. A new sales motion 
picture also will be shown. 

The above group, with the ex- 
ception of Trevellyan, will hold a 
second meeting on Feb. 22 at the 
Essex House in New York for the 
New York, Philadelphia, Charlotte, 
Boston, Washington and Atlanta 
zones. Trevellyan will replace 
Myers on the swing west, which 
takes the group to Kansas City 
for a meeting Feb. 24 in the Hotel 
Muehlbach. Zones participating in 
the Kansas City session will be 
Kansas City, Dallas, Lincoln, 
Oklahoma City, Houston, Mem- 
phis and St. Louis. 

The final meeting is to be held 
Feb. 27 at the Fairmont Hotel in 
San Francisco for the Oakland, 
Portland, Los Angeles and Denver 
zones. Immediately following 
each of these regional meetings, 
the zone managers will conduct 
follow-up meetings for dealers 
and salesmen throughout their 
territories. 


Reflector Lamp Features 


GE’s Exhibit in N. Y. 

NEW YORK.—A gold-plated re- 
flector incandescent lamp, which 
finds application in the manufac- 
ture of automobiles, is among the 
new developments being shown at 
a lighting exhibition opened here 
this week by General Electric Co. 
in its building at 570 Lexington 
Ave. 


Called the radiant drying lamp 
and said to throw off more heat 
than any other medium yet de- 
vised, the new device has been de- 
veloped for use in drying of syn- 
thetic enamels, tiles and similar 
products. Cited as an outstanding 
example of its use is its applica- 
tion by the Ford Motor Co. in car 
drying. 


Hudson Adds Dealers 


DETROIT.—A_ total of 143 new 
dealer selling agreements were added 
to the rolls of the Hudson Motor Car 
Co. during the period Jan. 1 through 
February 10, according to George ; 
Pratt, sales manager for the company. 


iia 


THIS UNIQUE trailer-office, drawn by a 1939 Chevrolet cab-over-engine 
tractor, attracted widespread attention on its recent visit to Detroit. It is 
the mobile business and living headquarters of Myron Zobel, eastern ad- 
vertising executive, who designed it himself. 


the | & 


CATA Compiles 


Data on Dealer 


Mortality Rate 


CHICAGO.—tThe story of dealer 
mortality in Cook county is re- 
vealed in an analysis just com- 
piled by the Chicago Automobile 
Trade Assn., and it furnishes what 
is probably a good line on the 
national situation. 

Statistics gathered by the as- 
sociation show that 93 outlets, of 
which 68 were located in Chicago 
and 25 elsewhere in the county, 
went out of business between 
Apr. 1 and Dec. 31, 1938; that 14 


‘4 | of the 93 obtained other franchises, 


RADIO RECEIVER and transmitter—the latter an amateur short-wave 
outfit with 1,000 watts of power—are an unusual feature of Myron Zobel’s 


deluxe trailer office. The transmitter is used only for amateur use, 


but 


even so, it pays out by enabling the owner to route his trailer to miss 
bad weather ahead. Zobel is shown at the controls. 


Luxurious Trailer-Off 


ice 


Carries Own ‘Motor Tender’ 


DETROIT.—Utility, comfort and 
compactness reach a new “high” 
in the trailer-office which Myron 


*|Zobel, eastern advertising execu- 


tive, recently put into commission 
as a means of maintaining per- 
sonal contacts throughout his ter- 
ritory. 

The new trailer, known as the 
Graduate Group Continental Clip- 
per, is powered by a Chevrolet 
cab-over-engine truck. The outfit 
is of maximum legal length, and 
combined in its streamlined body 
are an office, a traveling home, a 
short-wave amateur radio station, 
and four private power plants op- 
erating the radio transmitter and 
receiver, air-conditioning equip- 
ment, and house and running 
lights. 

An all-steel insulated body af- 
fords maximum safety and com- 
fort. Interior arrangements have 


Potter to Head 
Reo; Reopenin 


Of Plant Soon 


LANSING. — Prospects for an 
early resumption of operations by 
the Reo Motor Car Co. were 
brightened here this week with 
the election of a new board of 
directors and the apparent end- 
ing of management troubles which 
have caused difficulties during 
recent weeks. The new board is 
unique in the industry in that it 
includes one labor member, Guy 
Hack, president of the Reo local 
of the United Automobile Work- 
ers. 

In accordance with the reor- 
ganization plan reached a week 
ago in Federal court, the old 
board resigned Tuesday. The new 
board, which includes six Lansing 
men, was named at a conference 
of attorneys held in Detroit. This 
board met Wednesday and elected 
Ray Potter, president of the 
Lansing National bank, chairman, 
and C. W. Otto, secretary of the 
Lansing Chamber of Commerce, 
acting secretary of the board. 

Other board members agreed 
upon by the attorneys were Ferris 
D. Stone, Detroit attorney; Otto 
Seyferth, Muskegon; Hugo Lund- 
berg, James I. Van Keuren, C. W. 
Otto, Ernest C. Smith, Ray Potter 
and Guy Hack, all of Lansing. 


been designed ingeniously to af- 
ford sleeping space for six within 
the trailer, as well as an apart- 
ment-size kitchenette, tile bath, 
radio transmitter for amateur 
broadcasting, radio receiver and 
phonograph, typewriter, dicta- 
phone, filing space, dining space, 
and ample lounging room for 
about 10 persons. Six months were 
required for its construction. 

The trailer is completely air- 
conditioned, and is also steam- 
heated by a “split-system” type of 
heating. Indirect lighting adds an- 
other modern note to the home- 
like interior. Satinwood and aspen 
were used in decorating the in- 
terior. 

The trailer was built by Schult 
Trailers, Inc., of Elkhart, Ind. 
Total cost, including radio trans- 
mitting set, which is to be used 
strictly non-commercially, is in 
excess of $20,000. 

A sidelight on this elaborate 
“land yacht” is that it carries its 
own “motor tender.” Strapped in- 
side the cab is a little motor 
scooter, which can carry two per- 
sons, a diminutive power unit be- 
side the huge trailer. The scooter 
is used for errands when the 
trailer is parked. 


A feature story, spotlighting the suc- 
cessful operations of an outstanding 
truck dealer, appears in every issue of 
the truck section of Automotive News. 


four the same franchise later, and 
72 did not return to the new car 
business, although three of these 
72 entered the exclusive used car 
trade. 

The total number of outlets 
dropped from 508 to 463 during 
the April-to-December period, 
and the turnover amounted to 18 
percent during the nine months 
covered by the survey. 

Good and bad features attended 
the situation, according to the 
CATA, which concludes its survey 
thus: 

“Wild trading was certainly a 
big factor in the elimination of the 
many dealers who passed out of 
business during 1938, and _ the 
mortality figures are a grim warn- 
ing to those whose _ appraisal 
methods are loose and slipshod. 

“We do want to say at the same 
time that this reduced number of 
dealers represents a healthy tend- 
ency, and we do not believe that 
any manufacturer in touch with 
present dealer conditions will 
overload any metropolitan terri- 
tory.” 

Despite the trend downward in 
outlets, the experience of the as- 
sociation has been the reverse 
with regard to membership, which, 
it states, has increased by 126 
since a drive was launched last 
May and now stands at a total of 
323. 


N. Y. Business Men Ask 


Little Wagner Act Repeal 

ALBANY, N. Y.—Repeal of the 
state’s “little Wagner Act,’ to- 
gether with some of the other reg- 
ulatory and control laws of recent 
years, was urged upon the gover- 
nor and legislature in a resolution 
adopted here Feb. 14 by about 250 
business and industrial represen- 
tatives attending a protest meet- 
ing, under auspices of the State 
Economic Council, against Gov. 
Lehman’s record-breaking $411,- 
000,000 budget and $64,000,000 
program of new taxes. 

In recommending repeal of the 
“little Wagner Act,’ the adopted 
resolution declared that the meas- 
ure, “like its federal parent, the 
national labor relations act, has 
driven a wedge of discontent be- 
tween employer and employe and 
has in large part destroyed the 
ability of leaders of private en- 
terprise to lead.” 


WHEN WAYNE COUNTY De Soto dealers and salesmen opened their 
“Battle Royal” sales contest at a breakfast meeting held this week in Detroit. 


five “kibitzers” 
shown above as they put on their 
Harmon, Maguire Motors, 
Sales, Akron; Mark Zettelmeyer, 
Gibson, John J. Gibson Co., 
Motors, Rochester, N. Y. 


dropped in to watch the proceedings. 


Youngstown, 
McDonough 
Buffalo, 


The out-of-staters. 
were Hubbard 
George D. Pate, Conart Motor 
Motors, Cleveland; Stewart 
and E. C. Palmer, Genesee Valley 


own “Battle Royal’, 


O.; 
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Final registration reports for 1938 established Chevrolet’s 
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position as the leader of the industry. But the true measure 
of leadership is not the sales total alone—it must weigh 


also the quality of the dealer organization as a whole... 
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for leadership in sales can come only through leadership 


in selling. 
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Chevrolet’s Quality Dealer Program —its Dealer 


Plan—all are designed to enable Chevrolet dealers to build 


sk _ 
2peal 
of the 
cy to- 
r reg- 
recent 
Zover- 
lution 
ut 250 
resen- 
meet- 
State 

Gov. 
$411,- 
00,000 


—on the foundation of factory friendship and support — 
quality selling organizations within their own dealership. 
How well Chevrolet dealers have succeeded toward that 
goal is shown by their record through the last five years — 
they have proved that they possess those high qualities 


that alone are the basis of true leadership. 
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CHEVR¢ ILET MOTOR DIVISION » General Motors Sales Corporation, DETR(¢ iE. MICH. 


“CHEVROLETS THE CHOICE 





c of YOU HAVE FRIENDS 


WHEN YOU HAVE THE cr , 
“VRorpy Patten 
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That quick, respon- 
sive power that seems 
almost tomake a car 
fly is the result of ad- 
vancesin design and 
construction made 
practicable by ac- 
curate, dependable 
automatic control of 
engine temperatures. 
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Sylphon Thermostats 
help improve engine 
performance and 
contribute to the re- 
markable operating 
economy of the mod- 
ern motor car by 
maintaining uni- 
form, efficient oper- 
ating temperatures 
under all conditions 
of weather or serv- 
ice. They are simple, 
serviceable thermo- 
stats . . . the Stand- 
ard Thermostat of 
America’s leading 
automotive manu- 
facturers. 


THE FULTON SYLPHON 
COMPANY 


KNOXVILLE, TENN. 


Results Prompt 
An Extension of 


Sale in Omaha 


By George W. Kline 
Staff Correspondent 

OMAHA, Neb.—Enthusiastically 
received during its intended one- 
week run, the local Chevrolet 
dealers’ plan for wholesaling used 
ear and trucks far below the 
market, has been continued for 
another four days. The plan is be- 
ing tried out here for the first 
time. 

Curiosity was piqued and at- 
tention held by a_ two-column, 
page-long advertisement which 
appeared in the Sunday papers 
announcing in bold type: “Stop! 
Hold Everything! Saturday Night 
the Chevrolet Dealers of Omaha 
Stopped Selling Used Cars at 
Retail. Our used car sales de- 
partments will be closed Monday 
and Tuesday, in order to re-price 
Omaha’s finest stock of carefully 
‘Reconditioned and Winterized’ 
used cars ... Don’t buy a used 
car, don’t sign an order, until 
you read about our plan (brand 
new to Omaha) in this paper next 
Tuesday.” 

The advertisement was signed 
by the following Chevrolet deal- 
ers in Omaha: Dewey Chevrolet 
Co.; H & H Chevrolet Co.; Hulac 
Chevrolet Co.; Miller-Knuth 
Chevrolet Co.; and John Opitz 
Chevrolet Co. The firms’ heated 
inside showrooms were crowded 
through most of the week, and 
many sales were made. 


Last Sunday these dealers, in a 
similar advertisement announced 
the continuation, by popular de- 
mand, of their sale for four days 
only, stating: 

“Here’s your opportunity to 
really buy a used car or truck and 
save $50 to $200! Reconditioned 
and Winterized Chevrolets, Fords, 
Pontiacs, Plymouths, Buicks, 
Dodges, Olds, Packards and many 
others, ready to go! Come in. It’s 
your last opportunity to buy at 
wholesale. Don’t mind the weath- 
er! You will shop in comfort in 
our heated inside showrooms. If 
your car won’t start—’phone us. 
We will send someone after you!” 


They did, too, in several in- 
stances. And their stocks of used 
cars and trucks are vastly re- 
duced. 


Rail Opposition Defers 
Action on Neb. Tow Bill 


LINCOLN, Neb.—Sturdy oppo- 
sition on the part of the railroads 
to Dr. A. L. Miller’s bill, propos- 
ing a reduction from $10 to $5 in 
automobile caravan tow fees and 
removing technical licensing re- 
quirements, has caused the legis- 
lative revenue committee to defer 
action on the measure and give it 
further consideration. 

The Nebraska Automobile Deal- 
ers Assn. is supporting the bill, 
and has even suggested that the 
fee be made $4 instead of $5. H. M. 
Kelly, of Omaha, spokesman for 
the dealers, at the recent hearing 
before the revenue committee, de- 
clared: “The railroads are taking 
a ‘dog in the manger’ attitude. The 
railroads are not getting this tow 
business now, and they don’t want 
anybody else to have it.” 
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‘Wholesaling’ of Use 
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A. P. SLOAN jr., chairman of the board of General Motors, addressed 
the Post-Graduate School of Merchandising and Management for Sons of 


Chevrolet Dealers this 


week. The school consists of 30 young 


men, the 


second generation of Chevrolet’s retail organization. Sloan is in center of 


group with W. E. Holler, 


the school, 


Chevrolet general sales manager, 


who founded 


Conn. Dealers Call Meeting 
To Study Pending Legislation 


Ss to Automotive News 
W HAVEN, Conn.—Faced by 
a threatening flood of unfavorable 
bills in the general assembly at 
Hartford, the Connecticut Auto- 
motive Trades Assn., Inc., has 
called a special meeting of the 
state’s dealers and garage men 
for Feb. 20 in the Hotel Taft here. 
The entire automotive trade of 
Connecticut has been invited to 
the mass meeting, at which those 
attending will discuss the various 


Plymouth Starts 
Production On 
Station Wagon 


DETROIT.—Production of a 
new station wagon on the 1939 
Plymouth deluxe chassis is al- 
ready under way and shipments 
started to Plymouth dealers 
throughout the country. 

Features in the big station 
wagon body are the sturdiness of 
construction and the natural-finish 
hard maple from which it is built. 
With all seats in place, Plymouth’s 
new station wagon provides ac- 
commodations for eight passengers, 
with carrying space behind the 
rear seat and on the lowered tail- 
gate for luggage. The tail-gate 
opens flush with the floor, so that 
articles to be loaded or unloaded 
can easily be slid in or out. 

A new convenience feature is 
the seat arrangement. Both seats 
back of the driver’s seat are not 
only quickly removable, but are 
easily interchanged. All seats are 
upholstered in a durable and easily 
cleaned leather finish fabric, 
trimmed in a contrasting color. 
Seats are equipped with arm rests. 

With both the rear seat and 
center seat removed, the entire 
floor space behind the front seat 
becomes available as_ carrying 


space. An ingenious fastening as- 
sures a securely locked tail-gate, 
and is said to eliminate rattles at 
that point. Lowering the tail-gate 
opens up 113 inches of length to 
the back of the front seat. 





NEW PLYMOUTH station wagon for 1939, just announced. Smart style and 
luxurious comfort for eight passengers, plus bigger carrying space for lug- 
gage or other loads, are features of the new design. 


bills and vote on them. From the 
votes taken, the association’s legis- 
lative committee will determine 
whether to support or oppose the 
various bills. 

Bills on which the industry is 
on the defensive include proposals 
to repeal the semi-annual inspec- 
tion law; to license and regulate 
automobile financing with refer- 
ence to dealers’ reserve, pack, 
rates and insurance charges; to 
collect the automobile property 
tax at the time of registration, 
thus doubling registration fees; 
requiring compulsory liability in- 
surance from all owners including 
dealers and repairers; to change 
conditional sale contracts by re- 
quiring that one-half of all monies 
collected must be returned by 
dealers before repossessing, and 
to divert highway funds. 

Two bills have been introduced 
calling for further liberalization 
of the Sunday law and one to 
prohibit any garage work on 
Sunday. There is also a bill fa- 
voring local dealers in the state’s 
purchases of motor vehicles and 
other supplies, and there are 
several proposed amendments to 
the dealer-repairer license law 
which are of vital interest to the 
trade, according to State Presi- 
dent Julian L. Williams, Norwich 
Buick dealer. 


Stewart Truck 
Liquidation to 
Start at Once 


BUFFALO. — Liquidation of 
Stewart Motor Corp. will be start- 
ed immediately, under the direc- 
tion of Robert P. Lenz, it was de- 
termined Tuesday by stockholders 
of the 38-year old truck manufac- 
turer. 


Lenz, formerly vice-president, 
was elected president to succeed 
Thomas R. Lippard, who retired 
from active management of the 
company. 

Stockholders approved directors’ 
recommendation to liquidate after 
it had been pointed out by Lip- 
pard that banks had declined to 
extend their $657,000 loan. 

Continuance of the parts and 
service division was voted. Other 
officers elected to conduct the liq- 
uidation are Fred J. Suttner, form- 
er sales manager, named vice- 
president; and James Forsyth re- 
elected secretary-treasurer. 


Rawson Heads Assn. 


PLAINFIELD, N. J.—John V. Raw- 
son has been elected president of the 
Plainfield Automotive Assn., succeed- 
ing John W. De Bow. Other new of- 
ficers are Frank G. Dorsey and Roy E 
Fike, vice-presidents; Allen B. Laing 
secretary-treasurer. 


For a fresh automotive viewpoint, 
read George M. Slocum’s “A Word in 
Edgewise.” 
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Bolsters Drive 


For Truck Tax 


LINCOLN, Neb.—A survey made 
recently by the state highway 
department reveals that, based on 
a ton-mile estimate, commercial 
trucks account for 32.2 percent 
of the traffic on Nebraska high- 
ways but pay only 22 percent of 
the taxes and fees that go toward 
upkeep of the roads. Figures of 
the survey have been seized upon 
by Nebraska legislators to prove 
their point in seeking legislation 
to collect more fees and taxes 
from trucks. 

Senator Peter P. Gutoski, of 
Omaha, who has introduced two 
bills designed to collect fees 
and taxes from trucks now escap- 
ing them or not paying in propor- 
tion to other trucks, cited the sur- 
vey figures recently in the legis- 
lature to further his bills which 
are as follows: 

L. B. 148, to require diesel-powe- 
ered trucks to pay an annual 
“equalization” fee equal to twice 
the annual registration fee and in 
addition to that fee. These trucks 
pay no gasoline tax. 

L. B. 149, to require outstate 
trucks operating in Nebraska to 
pay all license and permit fees 
levied against similar trucks own- 
ed and operated in the state. It 
would strike the reciprocal pro- 
vision from the present Nebraska 
law. The only exemption in the 
bill is for farm trucks and those 
commercial trucks operating less 
than 35 miles from the state line. 

Comparative use of the high- 
ways on a ton-mile basis as shown 
by the recent survey and cited by 
Gutoski: 

Passenger cars, 3,478,982,100-ton 
miles; farm and local trucks, 293,- 
843,172; commercial trucks, 1,859,- 
740,481. Comparative fees paid by 
these classes of vehicles in gasoline 
taxes and registrations are: Pas- 
senger cars, $8,160,013; local 
trucks, $279,197; commercial 
trucks, $2,558,516. 





Hutchinson Named Top 


1938 Cadillac Salesman 


DETROIT.—Andy W. Hutchin- 
son, of the Hoosier Cadillac Co., 
Indianapolis, this week was named 
top Cadillac-La- 
Salle retail sales- 
man for 1938, 
based on com- 
plete returns on 
the company’s 
annual sales con- 
test. 

Following 
Hutchinson on a 
roll of Cadillac 
Merit Men were 
H. D. Bornstein, 
of Cadillac Auto 
Co., Boston, last 
year’s winner; J. 
F. McGowan, of Chicago Cadillac 
branch; F. W. Cuccia, of New York 
branch; and J. L. Carney, of Lone 
Star Olds-Cadillac Co., Dallas, 
Tex. The five men automatically 
become officers of Cadillac’s honor 
organization for the ensuing year. 
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The First 16 mm. SOUND and 


COLOR Reel Ever Shown in a 
Public Theatre! 


“SPEED DEMONS” 


Thrilling Auto Races on a 
Famous Dirt Track 
Showing Feb. 16-23 at 
The Newsreel Theatre 
Radio City, 50th St., N. Y. C. 
PRODUCED BY 
Soundmasters, Inc. 
1560 Broadway, N. Y. C. 


Producers of all types of motion pic- 
tures and pioneers in 16 mm. films. 
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FEATURING THE NEW 


RHYTHMIC RIDE 


BASED ON 
1. QUADRI-COIL SPRINGING 
2.94-WAY STABILIZATION 
3. KNEE-ACTION WHEELS 


OLDS 60 4-DOOR SEDAN *889* 





HAT a chance for Oldsmobile dealers to make big money 

















on 
Jillac in 1939! They have a brand new Oldsmobile “Sixty” that 
jr is priced for the volume market. They have stunning new 
allas, editions of the Oldsmobile Six and Eight, at reduced prices. 
—_ They have a wonderful, new, exclusive feature to demonstrate, 
year the revolutionary Rhythmic Ride—the finest ride offered in any 
SCOOT . . 
a car at any price. They have new style-leader styling, sensa- 
_ tional all-round performance and a long list of quality features. 
= Yes, sir! The Olds line is hot! Go with Oldsmobile in ’39! 
a 
* Delivered price at Lansing, Mich., subject 
9 to change without notice. Price includes safety 
- * glass, bumpers, bumper guards, spare tire and 
2 tube. Transportation, state and local taxes, 
AND if any, optional equipment and accessories 
GP — extra General Motors Instalment Plan. 
' GHT TO 
uo 
1 pic- | 
films. 


A GENERAL MOTORS VALUE 
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Dodge Goudiwitl 


Truck on Second 


Lap of Journey 


DETROIT.—The Dodge Pan 
American Goodwill tour has com- 
pleted the first lap of its journey 
to Lima, Peru, and is now trav- 
ersing the highways from Laredo, 
Texas, through Mexico City to 
Acapulco, southern-most seaport 
in Mexico, according to reports 
to J. D. Burke, director of Dodge 
truck sales. 

Cardinal purpose of the tour 
is to express cordiality and good- 
will existing between Peru and the 
United States, and to emphasize 
the need of completing the project- 
ed Pan-American route for high- 
way communication and com- 
mercial transportation between 
North and South America. 

Peru was selected as the des- 
tination of the goodwill tour be- 
cause it is one of the more pro- 
gressive South American countries 


in respect to highway building.! budget to highway improvements 
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Used Car Stocks Drop ‘Slightly in San Antonio 





AMERICAN AND Mexican custom officials are clearing the Dodge Good- 
Will Truck as it enters Mexico enroute to Lima, Peru, on a 14,000-mile 
Pan-American tour. Behind the wheel is Edson A. Smith, world’s most 
skillful driver, who in Peru will negotiate the Dodge 11'4-ton truck over 
the highest road in the world, Peru’s famed “Highway in the Sky” atop 
the Andes Mountains. 


Burke declared. This year Pres- 
ident Oscar R. Benavides has ear- 
marked one sixth of his national 


and to date the Peruvian part of 
the Pan American highway, Sal- 


iverry to Pisco, has been com- 





| Turnover During January 


Easily Tops Figure of 1938 


By B. C. Reber 
Staff Correspondent 

SAN ANTONIO, Tex.—Used car 
sales during January, according to 
figures furnished by the 19 dealer- 
members of the San Antonio Auto- 
mobile Trade Assn., showed a 
slight decrease from December. 

Reports showed that the month 
opened with 1,164 cars on hand; 
that there were 959 cars sold for 
a unit turnover of 82 percent 
against 93 percent for December; 
a total valuation of $266,207, a 
turnover value of 70 percent 
against 81 percent for December, 
and an average valuation of $278 
against $286 for December. 

There were 1,150 cars on hand 
at the end of January, having a 
total valuation of $363,932, and an 
average unit value of $316, against 
$329 for December. 

Comparative figures showed that 
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WEATHERPROOFING COMFORT 








in the 1939 BODY by FISHER 


T TAKES a lot more than you'd suppose to make a 
motor car body completely comfortable — a lot 
more even than wider, easier-riding seats and spa- 


cious interiors. 


You have to consider visibility, weather conditions, 
noise and air circulation, too. All of these affect 


comfort. 


And since Fisher engineers are so largely responsible 
for the comfort of General Motors cars, they had to 
master each of these important problems — and did. 


They assured better visibility by increasing the total 
window and windshield area— as much as 412 square 





LET IT SNOW OR SLEET—improved Fisher No Draft 


Ventilation supplies fresh air yet shuts out bad weather —is 


easier to control to each 


inches, for instance, in the Pontiac De Luxe Eight sedan 


illustrated here. 


For silence as well as safety, they devised a Unisteel 
construction to fuse all steel panels into one inte- 
grally solid unit. Then they insulated all panels as well 
as the Turret Top and steel floor—to muffle outside 
noise and shut out heat and cold. 


With all these advantages added to the improved, 
easier-to-regulate Fisher No Draft Ventilation, they 
achieved the first completely comfortable steel body! 


You can tell the difference on any road, in any weather, 
in any of the General Motors cars—the only cars with 


Unisteel Body by Fisher. 



















“YOU'LL BE PROUD TO OWN A PONTIAC” 
—That’s easy to see from the smartness of its Body 
by Fisher. And the Pontiac De Luxe Eight Four- 
Door Touring Sedan (above) has a 30° larger 
windshield, plus larger windows all around— for 


greater visibility. 


ON GENERAL MOTORS CARS ONLY: 
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¢ PONTIAC - 


OLDSMOBILE + BUICK + LA SALLE 


passenger’s liking — has protective 
front Ventipane drip shields, famous Fisher feature. 





The Inside Facts About Fisher No Draft 
Ventilation 


2% 1. Note how, regardless of car speed, it circulates fresh air to 
every passenger — without cross drafts. 2. It permits unlimited 
circulation, varying in degree with the extent to which the Venti- 
pane is opened. In cold weather you use only the Ventipanes to 
secure fresh air. The windows are kept closed. 3. It is individually 
controlled by new easy-to-operate crank type regulators. 4. Front 
Ventipanes, when opened slightly, keep the 
inside of the windshield from fogging—are 
equipped with new locks to safeguard the 
car and its contents. 


* CADILLAC 


in December there were 1,025 cars 
sold for a unit turnover of 93 per- 
cent, a total valuation of $292,995. 
a turnover value of 81 percent, 
and an average value of $286. 
There were 1,164 cars on hand at 
the end of the month having a 
total valuation of $382,454 and an 
average value of $329. 

In January, 1938, there were 
1,032 cars sold for a unit turn- 
over of 73 percent, a total valua- 
tion of $312,916, a turnover value 
of 71 percent, and an average 
value of $303. There were 1,515 
cars on hand at the end of the 
month, having a total valuation of 
$450,848 and an average value of 
$298. 

In January, 1937, there were 987 
cars sold for a unit turnover of 69 
percent, a total valuation of $262,- 
424, a turnover value of 65 per- 
cent and an average value of $266. 
There were 1,546 cars on hand at 
the end of the month having a 
total valuation of $441,975 and an 
average value of $286. 

Last month 24 units were junked 
by three dealers, having a total 
value of $688 and an average value 
of $28.67. 


Hearings by ICC 
May Avert War 
In Hauling Rates 


NEW YORK.—Interstate Com- 
merce Commission hearings into 
charges and regulations involved 
in the $150,000,000 annual busi- 
ness of distributing automobiles 
from factories to selling points, 
promises to avert a rate war 
among some common and contract 
carriers. 

The commission has authorized 
appointment of hearings which 
will involve all forms of transport 
for complete cars, including con- 
tractors using driveaways, haul- 
away and tow-bar methods, as 
well as lake and river boats and 
railroads. 

The ICC order was the out- 
growth of a petition from the 
National Automobile Transporters 


Assn., composed of companies 
hauling new automobiles from 
factories to dealers, requesting 


suspension of new rail rates 
aimed to attract more of the 
business to railroads. Denial of 
the Transporters’ petition resulted 
in the trucking companies issuing 
new tariffs further reducing their 
own rates. 





Meetings to Discuss 


Delco Brake’s Program 
DETROIT.—Sales executives of 
United Motors Service and serv- 
ice engineers of the Delco Brake 
division of General Motors will 
hold meetings at all United Mo- 
tors Service branches, starting at 
the Detroit branch Feb. 25 and 
continuing through Apr. 16. 
The meetings are to introduce 
the 1939 merchandising program 
on Delco Brakes and will feature 
a brake service clinic. H. B. Smith, 
merchandising manager of Delco 
Brakes for United Motors Service, 
assisted by Frank Plovick and 
Robert Curry, will conduct the 
meetings. H. B. Nichols and F. J. 
Markey, of the Delco Brake di- 
vision, will take part in the clinics. 














Recreation 


Or Relaxation 
Choose the Chelsea 


Here you will find everything to further your 
comfort end enjoyment — outside oosan-view 
rooms ... sun deck . .. beautihil dining 
seam ef the cosen's edge . . super’ cuisine 
++. varied sports . - and entertains 
You like your fellow quests . . and the 

trendly: of The 
Chelsea. . » Special . Weekly to 


ATLANTIC CITY. 


OR MALRAN + 2 CHEETA WyLES - ULAR 4 
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NO OTHER CAR IN THE WORLD 
HAS ALL THESE FEATURES 
*% DYNAFLASH VALVE-IN-HEAD STRAIGHT-EIGHT ENGINE 
% BUICOIL TORQUE-FREE SPRINGING % GREATER VISIBILITY 
% HANDISHIFT TRANSMISSION *% ROOMIER UNISTEEL BODY 
BY FISHER *% TORQUE-TUBE DRIVE % TIPTOE HYDRAULIC 
BRAKES % CROWN SPRING CLUTCH % “CATWALK-COOLING”’ 
*% OPTIONAL REAR AXLE GEAR RATIOS % FLASH-WAY 
DIRECTION SIGNAL % SELF-BANKING KNEE-ACTION FRONT 
SPRINGING 
“When better automobiles are built 
Buick will build them” 


T may seem a little late to be talking 
about what happened at the Auto 
Shows. 


But at this writing the first authorita- 
tive word about consumers’ reactions 
has just come out—and it’s worth pass- 
ing on. 


The survey people, you know, spent a 
lot of time asking New York show 
folks what they thought about the 
various cars on display. 


With the figures all in, it turns out that 
they thought Buick was the best looking 
car—by about eight to five over any 
other. In actual figures, Buick got 15.9% 
of the votes, the next car 9.2%. 


It seems further that they thought 
Buick best mechanically by better than 
two to one over the next fellow. The 


EYE OPENER! 


This yeor Buick’s worth 
a flock of dollars more 
—but some models list as 
much as $102 tess than 
a year ago! 











vote was 21.9% for Buick, 9.0% 
for the next car. 






Finally the researchers asked, 
‘*‘What car do you expect to 
buy nextP”’ 


And the answer was ‘‘ Buick’’ in 16.2% 
of the cases, to 9.9% for the next car 
—which was one of the lowest-priced 
three! 


Now all that means more than that 
Buick is a good-looking, well-built, 
highly salable car this year. 


It means that Buick ‘‘rates’’ with the 
public. Stands high in buyers’ esteem. 
That Buick dealers have an edge in 
the very name that swings over their 
showroom doors! 


If you'll look into it, you’ II find they 
have some mighty big as- 
sets in other ways too. 
A liberal factory policy. 
A helpful field organiza- 
tion. Practical protection 


"Except where state laws prevent 


Easy on the eye—easy to buy—on General Motors terms! 


tsa s 
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of territory. All the makings, in short, 
of a sound, businesslike, money-mak- 
ing relationship. 


One of these days there may be a spot 
for you in this happily situated out- 
fit. It doesn’t hurt to find out. 


So make a few inquiries; if you don’t 
know where else to go, you can write, 
confidentially of course, to W. F. 
Hufstader, General Sales Manager, 
Buick Motor Division, General Motors 
Sales Corporation, Flint, Michigan. 













ABLEST OF THE EIGHTS is this mighty Buick Dynaflash 
Valve-in-Head Straight-Eight, with a cyclone in each 
cylinder to squeeze full power from every drop of fuel. 
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—mere $$$ 
for Dealers! 


SOUTH BEND.—Despite the 
fact that present day automobiles 
are abundantly equipped with de- 
vices that were once considered 
accessories, the accessory and 
parts business still is of vital im- 
portance and vast proportions, ac- 
cording to E. C. Mendler, man- 
ager of parts and accessory di- 
vision of the Studebaker Corp. 

“Great changes have come over 
the parts and accessory business 
during recent years,” said Mend- 
ler. “In the first place, motorists 
have learned a great lesson in the 
matter of buying parts. In other 
words, motorists want genuine 
parts. 

“Then, although many people 
believe that the present day car 
comes with everything a driver 
needs, you have but to take a 
short trip through one of Stude- 
baker’s parts depots and you will 
discover the dozens of devices 
and pieces of equipment that 
make motoring safer, more econom- 
ical and more pleasureable. I'll 
grant that most manufacturers 
give the driver everything he 
needs with the original car, but 
the modern accessories give the 
extra dividends of comfort and 
pleasure that add zest to driving.” 


Mendler cited as examples of 
the steady growth of parts and 
accessories, the two new and 
thoroughly modern parts depots 
that Studebaker has established in 
Boston and Brooklyn. These new 
depots have been designed with 
the same care that goes into the 
designing of the most elaborate 
retail store. Displays are modern. 
Stocks are complete. Service is by 


Pontiac Service Guild 
Membership Now 3,100 


PONTIAC Mich.—More | than 
3,100 service men in the employ 
of Pontiac dealers all over the 
country are now receiving Service 
Craftsman awards in recognition 
of their good work since they first 
enrolled as Pontiac Service Crafts- 
men, it is announced by L. K 
Marshall, Pontiac Motors genera! 
service manager. 


HONOLULU HOSPITALITY 


/ gr 
aay 14} \ 


Wf 


the tstands tame 


@ Wreathed in leis, the 
organization of The Lexington is 
waiting to welcome you in charac- 
teristic Hawaiian style ! Stop at this 
friendly hotel on your next trip to 
New York —centrally located in the 
heart of the Grand Central area. 


HOTEL LEXINGTON, 


Lexington Ave. at 48th St., New York 


Charles E. Rochester, Vice-President & Managing Director 
DUA "wr, 


| ball team were 
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Studebaker Adds New Parts, Accessories Depots 


Modern Well-Stocked Units 
In Charge of Trained Men 


trained men who are experts in 
selling psychology as well as the 
mechanics of motor cars. 

“The modern parts and acces- 
sory depot is as attractive as the 
most modern drug or department 
store,” said Mendler. “The estab- 
lishments are fresh and clean. 
They are pleasant places in which 
to buy. Goods are attractively dis- 
played and their purchase is made 
easy by courteous service experts, 
who know how to sell in the mod- 
ern efficient manner and who 
know what an automobile needs.” 


Quaint Quirks 
That Build 


Business 


George O. Albright, service 
manager of Drennen Motor Car 
Co. (General Motors products), 
Birmingham, Ala., decided to get 
the salesman slant on service, so 
he went out and worked as a 
salesman for nearly a year. He 
found it improved his service 
technique and his health as well. 
He found why customers “cussed” 
the service department, also why 
salesmen demand so much of the 
service department. The experi- 
ence made him realize more than 
ever that the salesman and serv- 
ice manager are partners, the job 
of one being to sell and the other 
to “keep ‘em sold”. 

a a % 


Tripod Chevrolet, Inc. Clinton- 
ville, Wis., took advantage of a 
recall proceeding against the 
mayor to feature a newspaper ad- 
vertisement calling attention to its 
used car sale. Captioned ‘“Ouster 
Proceedings Started,’ the adver- 
tisement declared: “This is no joke 
either. We are going to oust our 
stock of used cars in a way that 
will surprise the public. No peti- 
tions necessary in this case. Read 
our list of cars to be ousted.”” The 
advertisement concluded with the 
line, “By order of executive com- 
mittee, Kluth, Berg & Yankee.” 

* * * 


A new wrinkle in selling used 
cars was used by the Coast Chev- 
rolet Co., Santa Rosa, Calif., when 
they came out with large display 
advertisements reading “Used 
Cars by the Pound.” 

“Tobacco Growers Sell Their 
Leaf by the pound — Housewives 
Buy Sugar by the Pound—Live- 
stock Dealers Sell Cattle by the 
Pound — And So— We Sell Used 
Cars by the Pound” the adver- 
tisement said. “The price per 
pound is marked on the wind- 
shield—pick out the car you want 
and we will weigh it before your 
eyes. You pay just what it weighs 
at the set price per pound,” it 
explained. 

Twenty-four cars were listed in 
the advertisement, running from 
1, cent a pound for a 1930 Chrys- 
ler sedan to 26 cents a pound for 
a 1933 Chevrolet deluxe coupe. 

tk * * 


Tom Botterill, Inc. (Hudson dis- 
tributors), Denver, does a lot of 
good advertising featuring the 
used car department. At times the 
field of sport is called upon to fur- 
nith subject matter for newspaper 
advertisements. Now that basket- 
ball is enjoying attention that 
sport offers possibilities. 

The firm ran a one-column ad- 
vertisement tying this sport up 
with the used car department of 
the business. The ad was headed 
“All Conference Selections.” Then 
the different positions on a basket- 
listed and under 
each one of these positions was an 
“all conference selection” chosen 
from the company’s used car stock 


ANOTHER OF STUDEBAKER’S new modern parts and accessory depots. 


This modern and efficient sales and showroom is located in Brooklyn. 


In it 


are more than 16,000 different items, neatly and conveniently arranged where 
the salesmen can find them quickly. Accessories are displayed on attractive 


counters. 
sories that add zest to motoring. 


30,000 different items. 


Pontiac Starts 


Here, too, you see a 1939 Studebaker equipped with many acces- 
Motorists who live in Manhattan proper 
are served by a convenient depot in the uptown section. 


This depot carries 


New Series 


Of Sales, Service Schools 


PON TIAC.—A new series of 
sales and service training schools 
for Pontiac salesmen, service men 
and dealers, which has _ just 
started, will be presented in all 
Pontiac Motor’s zones, with the 
schedule continuing into mid- 
April. One hundred six cities are 
on the training school list. 

This year will mark the third i: 
which Pontiac dealers and sales- 
men have been offered sales train- 
ing schools and the second in 
which service training has been 
given. 

Daytime sessions will be de- 
voted to salesmen and dealers, 
giving them, by means of charts, 
movies, sound slide films and dis- 


AC to Expand 
Its Fuel Pump 
Exchange Plan 


FLINT.—Further expansion of 
the AC Rebuilt Fuel Pump Ex- 
change plan for dealers and 
wholesalers, is announced by 
Sumner S. Howard, service man- 
ager of the AC Spark Plug di- 
vision of General Motors. 

Howard declared that virtually 
all dealers are now using the fuel 
pump exchange plan introduced 
by AC a little more than a year 
ago, and in order to meet the 
growing demand for complete 
service information, an expanded 
application and conversion chart 
for dealer use is now being made 
available. 

The AC fuel pump exchange 
plan works as follows: 

Whenever a customer needs 

fuel pump repairs or service, 
the dealer installs a new or re- 
built genuine AC fuel pump at a 
standard exchange price. 


The dealer then sends to his 

AC wholesaler the old fuel 
pump he removes. 

The AC wholesaler sends the 

dealer, for a small standard 
price, a genuine AC rebuilt pump 
of exactly the same type in a 
sealed package. This keeps the 
dealer’s stock always complete. 

The dealer’s customer, Howard 
stated, gets quick service. His car 
is tied up only as long as it takes 
to remove his old pump and in- 
stall the rebuilt pump. His cost 
for the pump exchange is no more 
than was formerly paid for re- 
pair. 





Store Tax Enacted 


COLUMBUS, Ga.—The city commis 
sion recently enacted an ordinance 
levying a special tax on chain stores 
The tax, based on the number of units 
in the national chain, ranges from $50 
to $1.200 and must be paid before 
Mar. 1 


cussions, the fundamentals of mer- 
chandising both new 
cars. 

In the evening, the school will 
be turned over to service men. 
This session is designed to show 
service men the fundamentals of 
selling more service work and at 
the same time points out the 
valuable work that the service 
department can do to keep cus- 
tomers satisfied, uncover new and 
used car sales leads and in gen- 
eral work closer to the sales de- 
partment to the mutual benefit of 
the entire dealer organization. 

Since the inception of the sales 
training schools three years ago, 
dealers and salesmen have shown 
increasing interest, according to 
C. P. Simpson, general sales man- 
iger. In 1938 schools were held 
in 96 cities. Attendance of sales- 
men, sales managers and dealers 
t sales sessions was 4,902, while 
5,180 service men, service man- 
agers and dealers attended the 
service schools. 

“In arranging our schedules and 
discussions, we try to keep the 
material as interesting as _ pos- 
sible,” Simpson pointed out. ‘“‘The 
sound merchandising advice and 
help given to our retail men has 
been of great benefit in helping 
them understand their product 
better and helping them analyze 
their problems. 

“At the same time, we know 
from letters we have received, 
that these schools have helped our 
retail salesmen to increase their 
earnings and to develop a feeling 
of mutual co-operation.” 


and used | 


—more $ $$ 
for Dealers! 


Buick Launches 
Spring Drive at 


Field Conference 


FLINT.—Plans for Buick’s 
spring sales program were 
launched here Wednesday at a 
meeting of the nationwide field 
sales organization, on the basis of 
a substantially increased volume 
during March and April. 

With production and sales the 
best they have ever been at this 
season, and the vigorous winter 
sales program being carried to its 
conclusion, W. F. Hufstader, gen- 
eral sales manager, told more than 
150 field men, including zone and 
assistant zone managers, that 
Buick currently is doing between 
35 and 40 percent better than at 
this time a year ago, and antici- 
pates a good increase in spring 
business. 

“Our plans,” he said, “designed 
to take full advantage of the ex- 
pected seasonal upturn, are being 
made an a basis of substantially 
increased volume during March 
and April.” 

Immediately following the Flint 
meeting, zone managers this week 
are holding similar sessions in key 
cities throughout the country with 
the result that the sales plans will 
have been carried to the entire 
Buick dealer organization, num- 
bering nearly 2,900 retail outlets, 
within a week. 

“Since the 1939 models were 
announced last fall, 76,300 cars 
have been delivered at retail in 
the United States, making the 
fourth quarter of 1938 one of the 
best in the history of the com- 
pany from this standpoint,” Huf- 
stader said. ‘‘Buick sales for Janu- 
ary broke all records for that 
month, 13,000 cars having been 
delivered to the public, while in- 
dications for February are that 
this record will be well main- 
tained. 

“Inventories of both new and 
used cars are in excellent shape,” 
he said, ‘“‘used car stocks are under 
last year and the rate of turnover 
is higher. At the same time, deal- 
ars have behind them many 
months of successful operation 
which places them in strong posi- 
tion to handle the spring volume.” 

Among other speakers at the 
factory sales meeting were Harlow 
H. Curtice, Buick president, and 
A. H. Belfie, director of merchan- 
dising. 


Dubois to Move 


SEATTLE.—Dick Dubois, Inc., Hud 
son distributor and successor a year 
ago to August Johnson, Motor Trans- 
port Corp., has leased the former Nute 
Motor building at 601 East Pike st.. 
and will establish his dealership at 
that location by Apr. 15 


THROUGH USE of this profilometer, an instrument so sensitive it readily 
measures irregularities 1,000 times finer than a human hair, Ford Motor Co. 


engineers are able to specify, and obtain, 
life and silence 
A Ford crankshaft bearing surface 


required for maximum 
bile parts. 
photograph. 


the exact degree of smoothness 
in scores on individual automo- 
is being measured in this 
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Ved 


Farm Journal, 62-year-old agri- 
ultural mag, merges with the 
farmer’s Wife, published for past 
43 years. Merger becomes effec- 
ive with May issue, and new mag 
will be known as Farm Journal 
and the Farmer’s Wife. 


All features of both publications 

will be retained, according to 
Graham Patterson, publisher of 
farm Journal. The Farmer's Wife, 
wblished in St. Paul since 1896, 
will appear as an entity within 
the covers of the enlarged Farm 
Journal. 

Magazine, with a print order of 
4 million, is printed and distrib- 
ited on a four-day schedule, ac- 
wording to Patterson. 


Color 


Initial venture in this field, 
Los Angeles Examiner last Sun- 
day (12) ran its motorlogue in 
full color as a preview of the 
San Francisco World’s Fair 
which opens today (18). 

Spiffy job on front cover, 
with panaramic views of fair. 
Ten-pager replete with maps, 
photos and articles relating to 
exposition. 


Splurge 

Pontiac will launch a million 
jllar advertising drive during 
March, April and May, according 
» F. A. Berend, admanager. Will 











PONTIAC ADMGR. F. A. Berend 
nd chart giving details of the March, 
April, May million dollar campaign. 


% the biggest campaign in years 
nd follows the largest Pontiac 
dvertising expenditure for Jan- 
lary and February in five years. 
About 1,500 newspapers in 
over 1,000 cities will carry the 
bulk of the campaign, with a 
total of more than 900,000,000 
advertising impressions during 
the three-month period. 
Magazine copy will hammer 
home the theme with 54,000,000 
idvertising messages. Another 24- 
meet poster will appear on over 
000 boards in April. 


{gency 
J. M. Hickerson, for nine 
years account exec and copy 
writer with Lord & Thomas on 
the New Departure Bearings 
and American Brass accounts, 
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PALLY. To get the town talking 
i ut Buick’s recent broadcast of the 
Re Louis-John Henry Lewis heavy- 
; sht fight, the | Norton-Johnson | 
vlek Co. of Oklahoma City arranged | 
unt with Station KTOK whereby a} 
“0 model Buick was decked out with 
proper sign and driven around the/| 
Y. At wheel here is Paul Buenning, | 
ies merchandising director, who! 
ted the car part of time. 


the 4 Dimension 


The News of Automotive Advertising 


By Pete Wemhoff 








has organized own adagency in 
N. Y. To be known as J. M. 
Hickerson, Inc. 


Hickerson formerly handled 
publicity of General Electric 
Co., Cleveland, and for five 
years was ad and sales promo- 
tion mgr. for the Miller Co., 
Meriden, Conn. 


Used Cars 


Designed to protect buyers, N.Y. 
Journal-American has set up 15- 
point regulation coveting used 
car advertising in its columns. 

Future ads will be governed as 
to (a) truthfulness; (b) competi- 
tive statements; (c) designation as 
a dealer; (d) elimination of “brand 
new” cars; (e) credit slips; (f) 
finance companies and _ finance 
plans; (g) house and salesmen’s 
commissions; (h) titles; (i) bait 
advertising. Used cars must be so 
designated if they are demon- 


strators, 
fleet cars or distress cars. 


Almanac 


government cars, taxis, 


Just off the press is the Ford 
Motor Co.’s 1939 Home Almanac 
and Facts Book. 

In two colors on 50 pages, 
pocket-size booklet relates data 
on industry, farms, the universe 
in general. 


Change 


L. T. Greiner, ad and sales 
promotion manager for the 
Associated Tire Lines division of 
B. F. Goodrich Co., assumed 
new special duties as member of 
the Akron sales staff. 

G. F. Cozzens, assistant to 
Greiner, succeeds him as ad and 
sales promotion manager. 
Greiner joined Goodrich in 1929 
and has been connected with 
Associated Lines for four years. 


Racing 


Newsreel Theatre in Rockefeller 


Center is offering a treat to auto 


racing fans in the full length reel, 
“Speed Demons’, the first such 
16 mm. film in sound and color 
ever to be shown in a_ public 
theatre. 


Taken at Langhorne, Pa., the'!of Sound Masters, Inc. 


















SOUTHERN CALIFORNIA newspapermen wear smiles as Elliott 


F. Upson, 
Cadillac-LaSalle assistant sales manager, announces augmented advertising 
schedule at press conference in Los Angeles. Standing, left to right, Herschel 
Blewett, Los Angeles Herald-Express; E. A. Hartford and Lynn Rogers, Los 
Angeles Times; Dick Bloomer, Herald-Express; Herb Preeg, Los Angeles 
Daily News. Seated, Slim Barnard, Los Angeles Examiner, sees increased 
lineage for his paper as Upson, second from left, shows enlarged newspaper 
advertising schedule for LaSalle to Joel E. Brown, general manager in 
Southern California for Don Lee. Cadillac-LaSalle distributor. Others seated, 
left to right, Art Dawson, California district manager for Cadillac Motor 
Division, General Motors; W. J. Gleason, comptroller, Don Lee, and Robt. 
J. Corrigan, Pasadena Star-News. 


flicker shows ace dirt track driv- | Billboards 

ers, including Floyd Roberts, Rex| Government regulation of road- 
Mays and others, preparing their | side development through legisla- 
equipment and tuning up for the| tion, providing for the licensing 
race, and follows with complete | and taxing of outdoor advertising, 
pictures of actual race. Film pro-| was advocated last week by the 
duced for the Newsreel Theatre} Pennsylvania State Planning 
by Harold Wondsel, vice president | Board in its annual report to the 
governor. 
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... Depending on Hyatt 


Years of successful experience with 
Hyatt Roller Bearings have proved 


to automotive manufacturers that 


these dependable bearings, while 


helping them in better design and 


in production economies, likewise 


assure smoother, quieter and more 











HYATT 2x Bearings 


efficient operation for the car,truck, 
and bus owner. Again proving that 
Hyatts not only keep them quiet 
but add many other advantages 
as well. Hyatt Bearings Division, 
General Motors Corporation, Har- 


rison, New Jersey, and Detroit. 
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Output Dips Slightly But Easily Tops Year Ago’ 


a eee 
Total for Week — Passenger Car Registrations 




















roduction Estimate 
AN’s ie 2: iid Connie) Seen at 85,787, 24 States for January, 1939-1938 
. S. and Cana Jan. 
to Jan. 1939 1938 Unit 
Weeks Ended Feb. 18, Feb. 11 Feb. at 320,000 Date Pos. 1939 Pos. 1938 Pos. Gain 
ie ek CUCU lh Ue By Pete Wemhoff Chevrolet ........... 15,609 1 15,699 1 12125 1 3,574 
; eee Seeeee PUUE secs vsesceescvus 11,757 5757 32 2 
Ending Week Ended) = to, Feb.19 Feb.18) pETROIT.—Car and truck pro-| Plymouth ........... 9421 3 9421 3 6164 3 2,257 
Feb.18 1938* Feb.11*  Date* 1938" = 1939" | auction in the United States and|Buick ............... 4682 4 4682 4 3.489 4 1193 
GEN. MOTORS.. 33,585 21,552 32,915 82,050 147,666 230,434 | C1" 7 ten 8 6(64577(«8CO7e BCR 
anada took a slight dip to 85,787 | Dodge .............. ; ‘ 9 ’ 3 ' 
Chevrolet} .... 19.850 15,105 20,025 49,615 104,700 139,375 it aia seuah, \Ghamenabiic 3367 6 3367 6 2108 7 1'959 
I 3 Bie: 800 5,225 3,122 4,912 12,371 20,668 33,256 AN’s Production but the total pa Pontiac Se ene 3°07 - 3207 7 2454 «6 753 
Oldsmobile ... 4,000 1,720 3,372 8830 12,146 26,828 Chevel eo4 «8~t(«d 824 Ci ATO 7 
Pontiac ....... 3,500 1,105 3,581 8,705 6,602 24,080 Estimate mained well) Myser stcrtrtssss* ago 6g 9928 908 11 204 
Cad.-LaSalle .. 1,010 500 »=«-:11,025.Ss«2,529 «= 3,550 = 6,895 above the 58,-| Das en i is t i411 16 io 
Ps vec seanes 19,900 17,035 21.655 54.555 139,300 149,568 | 105,000— O73 units turned | De Sot «-ss-+----> tet (as ae ” 
Ford} ........ 17,200 16,500 18,700 47,120 134,800 128,498 = on i ie one | ET ««+-+-- +++: ae fm e ee ie rer 
Mercury ...... eee thas 2,215 GRID sc cees 16,050 responding pe- Studebaker 1053 13 1053 13 907 13 146 
Lin.-Zephyr .. 675 535 740 1.856 4,500 5,020 riod of last a... 049 (14 949 (14 1178 9 9998 
CHRYSLER .... 20,475 9,800 20,530 50,651 47,990 141,866 year. Vehicles | oe na: i is at a= 14 
Plymouth+ .... 11,125 4,400 11,220 27,745 20,830 176,160 assembled last} -i) ease ntsc 6 le oe 534 16 518 15 ¢ 
Dodget+ ....... 6,150 3,400 6,090 14,740 16,445 42,405 week totaled) iarom ccrttrr ttt: 296 17 296 17 460 16 184° 
Chrysler ...... 1,775 1,200 1,810 4,671 6,750 13,316 86,644 units. oaiaie ee ae 195 18 125 18 172 17 47° 
De Soto eeesee 1,425 800 1,410 3,495 3,975 9,995 Total output Hupp As 8, tn 9 19 9 19 17 18 8* 
I ieee ice 1,782 746 «1,525 4,222 «3,922 =—«-11,420 so far in Febru-| Miscellaneous ....... 14 14 17 3+ 
STUDEBAKER}. 1,885 1,006 1,959 4,141 3,948 9,170 ary is placed by eee 
PACKARD ees 1000 1 300 1015 323 "3.068 ease the a news-|_ TOTAL........... 63,256 63,256 48,614 14,642 
‘eed e , , , ’ , 7Ou a er a 7 % Ss. 
WILLYS-OVD.+. 250 505 ¢ 250 600 2,215 wis, ae) 
GRAHAM ...... + + + 88 638 707 cating a_ final! General Motors group total for the Plant Activity 
A ieee = rr " ae cas “- figure of around | current week, this week’s figure|Bantam....... drop; 60, four days 
MISC 5750 5,000 5,810 14,460 29,400 40,655 325,000 cars and | being 33,585 units as against 32,915 | Buick. - steady; 5,225, four days 
fe Seen ; : ‘ : a : trucks for the|, week ago and only 21,552 a year | Cad.-LaSalle...steady; 1,010, four 


month. This 
would be below 


the estimated 
total of 385,000 week’s pace, with 20,475 cars and Dodge... 


ago. Chevrolet steady; 19,850, four days 
Chrysler. .steady; 1,775, four days 


ROR 656005 85,787 58,073 86,644 215,630 393,049 600,560 wae test 
Chrysler divisions as’ | De Soto. . .steady; 1,425, four days 


*Revised. +Includes trucks. }{Closed. 
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et eS BE . Steady; 6,150, four days | == 
trucks being assembled currently ae? oe : To 
Jan. New Car Sales Put at 195,000; ol 7 ‘oo : as compared with 20,530 a week ae . Steady; ‘stad — Been “ 
. as fewer working|®8° and only 9,800 a year a80. | Hudson. . steady; 1,100, four days 
Trucks Likely to Hit 39,000 days and slight] A slight drop was also shown|upmobile....... closed for week | cee 
DETROIT.—Based on returns from about half the states, it appears tapering off in} = Ford aoe eee ta this 13.906 Lincoln. ....steady; 675, five days | 
that January new car registrations will total between 190,000 and operations as it oe - nth 656 Nash......... rise; 1,782, five days 
200,000 units. This would easily exceed the 145,732 cars registered dealer stocks om ae ee oi one cd NS sins 000.0% rise; 4,000, four days | fimo 
during January, 1938, but would fall seasonally below the 226,973 reach their) week ago an ast year. Packard. .steady; 1,000, three days 
units sold in December of 1938. normal size, but Several independent manufac- | Plymouth.steady; 11,125, four days | Kans 
A total of 63,256 registrations is reported by the 20 states so far | would easily top the 202,589 units | turers boosted operations some-| Pontiac. ..steady; 3,500, four days | —— 
reported for January, compared with 48,614 units for the correspond- produced in February, 1938. what this week, while others held | Studebaker... .. steady; 1,885, four | Mary 
ing period of last year. A slight gain is noted in the to former levels. ee resumes; 250, five days Misso 
On the basis of 20 states report- ne a See 
ing on new truck registrations for . e ‘ New | 
January, it seems probable that N C . ] ¢ R b M h 1938 1937 
the month’s final total will be be- ew Commercial Uar hegistrations by Months, - Tew 
tween 35,000 and 40,000, which — 
would compare with 32,006 new + Nortt 
trucks registered in January, 1938, Pm & - 7 — 
and 31,474 sold in December, 1938. _|#1s z 2 fotos § .| 4% § , _e : 
MO? o — 
MONTHS § z R s ° s é - , S = E » ¢ § 3 © és 3 2 THS South 
SlEre /S/ElF/E/E/ElE Ee 2/2] Ele] e] 2] elses a] 8 south 
Used Car Index zigl|Sl/alsi/alel/& l/c le] s/B(/S] el ea] se] 2 B/E /& outh 
The average used car prices, || january 129] 64] 10337, 353|  45| 3137| 124| 9306] 1776, 101, 30| 4601, 258| 688| 220, 28) 160, 260) 181 6°38 January | Utah 
taken from the weekly Used I 39 cs 14364! 863! wy 3764| cu 16548| 2820] 285] 113] 6245| 389} 217| 354) 92/ 170] = 125 on 47618}'37 
; 9171; 352 2678 7859| 1426) 83) 45| 3846] 219) 583| 185) 20 146 143| 209] 27544]'38 F Verm 
= F< aa chart, shows || February 38] 473] sis] Faas! coal 9 Seis] 207] 1eae7| goss] s02| 1831 sess Sos] Tisl sevl tos 3e7| 5 “| sil 4184337 caseeed 
; March *38] 110) 86] 12598 395 zie 138| 10175) 2010) 79! 40; 5382) 357| 798| 291|  32| ia za 18 240] 37255/'38 M Virgit 
High Low || Mare 371 179| 140 1713 240| 20838| 4199} 546] 89] 5820) 479) 1138} 497] 149] 476) 340} 60301)°37 _ 
Feb. Average (1938) 565 497 || Apri 3 119) 127 a oe ze] aan 9597 1982] 80) 47| 4946) 371] 777| 263) 43) 189 =o 7 21 smashes April | Tot 
Mar. Average ...... 551 494 228/ 184 32679 916 en 4815| 516] 157] 6890) 594] 1203) 392) 121] 725 298] 67832)'37 for 
Apr. Average ...... 549 4941] Ma = 193] 159] 10659 fe sit 1810| 68! 44) 4278) 382| 662) 287,  45| 221| 323] 215) 3 °38 —e 
a. aie ene 542 487 7 "37| 197! 183| 20146 aie] 178 178 294 19884] 4416] 489] 119) 7071) 579) 1447 411| 120) 701] 673) 63974 )'37 _ 
June Average 527 478 || June *38! 236) 116) 10041] 339) 122) S555 96| 8505| 1761; 67| 38 4138| 322| 695, 223) 38| 158) 276 13 fF. 30654)'38 June N 
oa 595 469 "371199 = 17177] 685] 113] 6191] 226] 17760] 4146] 565! 157| 6925) 540] 1696] 454) 94] 651) 521 58626 }'37 e 
y BP sees July “33! ae) sae 11226] 382 sos 3236) 117| 9425] 1675) 67)  39| 4782) 347| 660| 264) 36) 115) 298] i 219 pede a 
Aug. Average ...... 528 449 281{ 152| 17809| 764 225] 18934{ 4237| 579| 127] 7539] 622| 1715) 480] 107] = 540] 99) 61686}'37 ounens 
Sept. Average ...... 515 441 || August °38) 88) 111| 11268) 1 5 3289 125| 9471| 1909| 61) 39) 5361 370 593| 231 2a\" 208 09) 250| 158) 180] 3423138 August 
Oct. Average ....... 492 425 37! 174] 134] 19477| 115 161| 16526] 4529) 539} 99] 7700 1664! 337) 93) 556! 421} 105) 241) 60872)'37 
per ee oe ee aT Ogres 
Nov. Average ...... 481 412 || September °381 129] 123] 6577) 318) 88] ae oR 1513} 28! 34] 5296] 353] 391 30! 167] poo 143} 143] 26570)°38 September 
Dec. Average ...... 462 399 "371 184! 94! 16703! 649/ 109) 6521} 131/ 16292] 3602} 412) 112! 6639] 413 400 76| 355] a 75) 240) 54711137 STA 
’ * * October *38] 135) 135| 3828) 419) 76] 1564) 100) 4966| 1306) 26) 26) 5104) 512 a5 45| 162) 140| 163] 19589)'38 Octob 
ard 7 (39) saan oan ii . ‘371 195| 1291 107451 486/981 5142| 166] 10277] 3238| 267| 91/ @522| 436) 984] 283| 79] 265] 569| 5s| 2091 ao2aelse omer 
a ee ee we 2 November "381 147) 124) 9333] 349| 106| 1088) 101) 5725 ay 31) 34 4088) 490) 176{ 229) 14| 141) 302) 103) 151) 23943738 090922 November 
*Offering of higher - priced 8TH 151! 119] 8317] 389) 44! 3851] 122! 4567 152} 74! 5000! 343! 721! 194/ 66] 180) 407| 80] 174] 27248)'37 — 
1938 models has lifted national || December a 106! 102) 12125! 287) 78] 2598] 98) 8509] 1769) 28! 21| 3932) 423) 306) 197) 32) 164) 288| 118) 293) 31474938 December | “* 
average. '37| 150’ 102! 10505! 383/27! 3539/ 95/7828} 2050! a1! 58) 4356| 314| 710] 254! 50/ 186) 321] 184) 206] 314091'37 meee 
Total 38] 1617|1303/119479| 4393! 1229133656! 1370/100959'20152| 719! 435155836] 4406] 6652] 2929] 390) 2000) 3514] 1889] 2421] 3653491738 ; Total | “ora 
12 Months 37] 2181/1593 183674! 8118! 1125'64098! 2339'189376/43522| 4823) 1371!76174| 5513/13709| 4254{ 1148| 5129! 5933’ 1122! 3047] 618249]'37 12 Months | 
fe e —_—— 
New Passenger Car Registrations by Months, 1938-1937 = 
oi 
CHRYSLER GENERAL MOTORS FORD NON-AFFILIATED Eanes 
a — 
© Po - 7. Maryl. 
MONTHS " 4 a 1% 3 on a | 3 MONTHS ae 
Sle].| 2] #3 g/2|e]2/ 3/83 a] 45 isa 
So = = © S 
PIS /2]/5/85)38/3)2143] 2) 2 [38 B | 5° New 
o a a & | oe o 1 8 p 3 a& | oe o = S : 
Januar "38 3897 2848| 7851] 17560| 32156] 11301| 807| 34368) 1082) 6758) 7229) 61545] 36289) 1742 38031) 548 2907 2824 2697, 1366 New Nv 
. S11 asea| S075| 2i972| 43498/ 77029] 15207] 1150] Se1so| 2224 11981 167911 1081001 seves| tes eag61| 968 $559] 49231 s573| sail seoseetas a aes 
February 38 srs 2241 et? 14501| 26548) 9250) 807| 29698 at 5843| 6161| 52571) 27783 1270) | 2a) —966|—paal 21171 s2e2)—o374|~1052| 74) i2ousrat Fora 2884) 2117) 3262) 23741 1052) 178 ty | Novun 
37] 5921| 4927 39611| 71325] 6122} 565| 29661) 884] 6792| 8735) 52759] 61832] 1700 | 3532 901/ 7390 42101 6588] 4704 3339| 3011 213049] 37 re : 
March *38) 4670) 3847 ibe 23823| 42908) 15246] 1051| 46285| 1217) 9190) 9857| 82846] 36287) 1634 37921] 483) 4236) 3200) 4799) 3281] 126 > Mareh | North 
S11 gez9 8005| 28732| 50601 oeserl 16784 1015] 77502} 2932| 18482| 19828| 136543] 85850| 2512 88362| 1313| 10131] 7250] 10310] 7656 $329 37 363738 31 7 . 
April *38) 4920) 3657] 11027] 27625 Ta 16652| 1081| 48418 a 9405] 10274) 87506] 37852) 1668; | 39520) 399) 4166) 3454| 5186) 3285) 1196) 284) 192225138 SSCA ll «| Penns 
"37 (7737| +6244| 19607| 32195| 65783] 23222] 1410] 95022 23525! 24773) 171317] 98414| 2996 lrorai0 1636! 7933} 9312| 12611 B704 5916 zl S551 3 . a 
May 3 4602| 3291; 9923) 27925] 45741| 14738] 1098| 44021 aan 8904) 8959, 79094] 35519| 1625 | $3184 3612) 3149) 4750 1053 "38 May | South 
— a 90} 7825! 27183) 49242) 93640] 21851) 1466] 83222) 3309) 22308] 24246] 156402} 94007| 2795 | sesoa| 13501 9293] 8725] 11400] 7805| 5929 6| 83222} 3309) 22308| 24246) 156402] 94007] 2795| | 96802) 1450] _9203| 87251 11400] 780S|_5929| 251] 391697 '37 
june ~—- ya059 3091| 8746] 25368) 41304] 13169] 841) 36925) 1110| 7762] 8238) 67985] 31105) 1540) | 32645) 307) 3342) 2729| 4109) 2761| 10221 201! 15640: —————~ June | South: 
os o18i| 7555| 26207| 48461/ 91404] 21172/ 1131| 70353] 2957) 21039] 22705! 139357| 85113/ 2373 87486] 1404/ 9894) 7618 00 4 7080 5137| zm 360236/'37 37 ae 
July =—— 3728| 2717| 8162| 22480) 37087 12807| 770| 37706| 1083) 6784| 7001] 66151|30499| 1291 | 3178 273] 2962) 2612; 3783| 3045| 93 , July | Utah 
a 8876| 7712| 27099| 49661| 93348] 20997| 969| 75468/ 3060] 20702! 233541 144550] 85130] 2321 | grast 1431| 9452) 7411 9076| é717| 6117 zi | 3057671 37 31 
August 2957| 2594) 6735) 14675) 27001] 10173 S19 35684) 981) 5856) 5749) 59062) 27079| 1170) 28240] 258 234 2528, 34 38°C” gst | Ver 
i ——e 8408| 7435| 24019| 43730] 83592] 18344 4211! 2742| 17563| 20916] 131774| 54751 2206| 56957| 131 gees] ‘fees! evel nous a 4 , ” 
September ah 1378) 1500) 3545) 15099) 21720) 70: a 7058] ate 24348] 547) 3394) 3131, 38894] 20735) 873 21608 237 Sos 1977| 2673 sl se Gi) _$s269/'38 ‘September | Virgin 
___ 377000} 5596! 16981/ 31255 60832} 11752/ 57579] 1861| 11694| 14951) 9849 ae 1784 1281} 5528! 4460 a — i ossessi 37 
October 1769 368) 3578| 29897| 36632] 18155 a3 22913) 1246| 3159| 6064) 52030 1 B16 a3 188] 2509) 16 ———Petober | West 
So 6973 43671 16981| 243951 832161 | 16038] 613} 46477! 2136) 10854! 13817) 89935 36142 134 37485] 925) 4275 Stl $e 5584 451138 2 202808137 "37 : Pere 
November ai | 4345) 3257] 11028) 32687) 51317] 19385| 1258) 52852) 2235) 11382) 12158) 99270] 28672) 1455! 2317) 32444) 308 > November | Dist, 
; a 6792| 5204) 14817! 26913! 53726] 18609) 622| 59104! 1928] 10724! 129121 103899] 15512! 1422! FORE ¥ si 25 497 sao] asenenlar — = 
December __ 6452] 4828! 17041! 34605! 62926] 18446/ 1398] 51132) 2369) 14021) 13582) 100948] 37914) 1907) 4518) 44339 406) 4689) 3695 ] ae —————— ee Tot 
§571| sy 10794) 22766) 43110 piss 9] 635) 46311} 1511] 9425! 9975) 83056] 31858! 2018! _| 338761 787) 4303) 36 5082) 35071 19 1956 38 17962137 es for 1 
Total , ail 46184) 35259|104881 '286241/ 472565]166380)10639/464337/ 1 5732] 92398) 98399] 847885] 363688, 16991| 6835/387514] 41391 40889) 31814) 4916 l ee 
12 Months "ST] 91623] 74424'255258 |462268/883572]205297'1 1231 1768040! ideal eee tees aris 86|'765533) 25243 791176} 13984! 90043/ 70571/ $5455| 70048 ise t 37 12 months 
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431 
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Denver Dealers’ Onslaught 
On Used Cars Cuts Stocks 


special to Automotive News 

| DENVER.—To clear the decks 
or spring new car sales, automo- 
pile dealers here this week con- 
ducted a big drive to rid their 
salesrooms of used cars. 

The Chevrolet dealers of Denver 
‘and the surrounding metropolitan 
jarea carried out a four-day drive 
involving considerable co-opera- 
tive advertising. Each car offered 
jhad been reconditioned carefully 
jand “winterized” for safe driving 
in cold weather. Down payments 
‘of 10 percent was all that was re- 

uired On cars priced up to $300, 
jand no further payment was asked 
until Apr. 1. 

Chevrolet dealers taking part 
were Capital Chevrolet Co., Viner 
Chevrolet, Inc., Luby Motor Co., 
\urphy-Mahoney Motor Co., Cen- 


New Passenger Car 


tral Chevrolet Sales Co., Ervin- 
Platt Chevrolet Co., all of Denver, 
and the Day Chevrolet Co., 
Aurora; Ashton Motor Co., Ar- 
vada; Craig-Fredericks Chevrolet 
Co., Golden, and the Hoehn Chev- 
rolet Co., Englewood. 

Nearly a full page ad was used 
by these firms in the Sunday 
newspaper featuring the 452 used 
cars held in stock. During the 
drive showrooms remained open 
until 10 p. m. daily. 

Other firms in Denver also dur- 
ing the week have been hard at 
work reducing used car _ stocks. 
The O’Meara Motor Co. (Ford) 
ran a large ad featuring its $1 
down policy sale of used cars. 
Anyone with a good credit record 
could avail himself of the plan— 
paying but $1 down and the bal- 


ance over a period of 12 to 18 
months. 

Other Denver dealers using large 
ad space in local papers to feature 
their guaranteed stocks of used 
cars this week were Walber Buick, 
Inc.; Leeman Auto Co. (Plym- 
outh-De Soto); Keltons, Inc. (Pon- 
tiac-LaSalle); Kumpf Motor Car 
Co. (Mercury - Lincoln - Zephyr): 
Swayne-Wimbush (Ford); Metro- 
politan Pontiac, Inc.; Denver 
Buick; R. R. Hall, Ine. (Cadillac- 
LaSalle); Tom Botterill, Inc. 


(Hudson); Howry- Berg (Plym- 
outh); Marcus Motors (Stude- 
baker); Hoskins-Beatty (Oldsmo- 


bile). 

Dealers taking part in the cam 
paign this week report that used 
car stocks were materially reducec 
and that they are in much better 
position for spring sale of new 
cars. 


Fourth Dimension, a regular feature 
by Pete Wemhoff, offers news of auto- 
motive advertising. 


1938 Car Financing Down 
But December Rises Sharply 


Special to Automotive News 


WASHINGTON.—Reports made 
available this week by the U. S. 
census bureau on the volume of 
motor vehicle financing during 
December and for the full year 
1938, reveals that the trend was 
sharply upward at the close of the 
year but that the total of finan- 
cing for the 12 months was off 
considerably as compared with 
1937. 


Wholesale financing in Decem- 
ber was up to $163,508,239 against 
$130,677,117 in November and 
$138,979,163 in December of last 
year, while retail financing totaled 
$99,419,283 in December compared 
with $91,564,965 in November and 
with $90,678,890 in December of 
1937. 


For the full year 1938, whole- ! 


Figures in this table are supplied by R. L. Polk & Co., New Jersey Motor List Co., and Sherlock & Arnold 


sale financing totaled $990,942,919, 
which is to be compared with $1,- 
886,677,016 in 1937. Retail finan- 
cing aggregated $1,010,864,033 in 
1938 against $1,720,664,940 in 1937. 

The total number of automobiles 
involved in financing operations 
during the past year was 2,616,354 
against 4,199,756 in 1937. 


December new car financing 
totaled $57,245,608, which com- 
pares with $53,429,120 in Novem- 
ber and with $51,297,099 in De- 
cember of 1937. December used 
car financing totaled $41,610,081, 
against $37,614,878 in November 
and $38,951,205 in December of 
the previous year. 


William Ogg Fitzgerald’s famous car- 
toons appear exclusively in Automo- 
tive News. 


Registrations, 20 States for January, 1939-1938 












STATES 





Chrysler 





CHRYSLER 











Plymouth 
CHRYSLER 
TOTALS 
Chevrolet 


Buick 
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Total 4 States 39] 136, «90,349, —«G 47, Azaz]_ 318, 10, 873 
for January 36} 95; 66; 160; 430; 751 249| 28| 816, 32) 
Arkansas 391 «53, += 26, «209, +=«288| +~=«+576] +2140) ~+~«2; ~+~854 20 
"38 28; 24 117; 237) 406 108 | 638) a 























Colorado 39] «60; S38; =«:146, +257, +~«501] +160) 10) 552 22 
38) 42 31) a 133) 303} 108 393 

Idaho 33 14) 99 i77 37 183 2 

a 17| 39! a3 1 30 195 1| 

Illinois = ai0 341; 1139; 2244 igs 1356| 118; 3349) 147, 

ais 870, 1741| 3429] 1062! 2993} 124| 

Kansas a : 185} 345) 639) 219 10 1459 8 

87| 203) 351 87 608 7 

Maryland a 7] 220, 492) 852) 220) 3 515 32 
49 35, 99) 8| 441] 146 381 

Missouri 3 ia 196} a 1422; 2418] 550 55 2562 3 

179{ 203, 364 st 1655 ‘ 2 33,35 

New Hampshire 3 4 : | = 7 3 

: 2 
New Mexico aa 401 1 2 253 3 
40 iss i} 4 

North Carolina *39] 35 209 si 852 5 8 353 2 

38} 4348 98 482] 208 5 597 14 

Pennsylvania 39] +487, +325; 914) 1892) 3618) 932) 81, 1965) 103 
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2} 10 20 37 1| | 
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for January 1347, 1111] 2718] 6164/ 11340 12125} 324 
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res supplied by R. L. Polk & Co., New Jersey Motor List Co., and for New York City area by Sherlock & Arnold 
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NICKEL CAST IRON LINERS 


Materials used by U. S. Army 
Engineers must be good to pass 
muster. Which puts the spotlight 
on a large batch of Nickel cast 
iron cylinder liners recently made 
up for replacements in Diesel en- 
gines used by Army dredges. 
These castings, containing ap- 
proximately 2% Nickel, 0.40% 
chromium and 0.65% molybdenum, 
were produced by Hunt-Spiller, 
well-known for its excellent foun- 
dry practice and metallurgical 
control. Impressive fact about the 
Nickel alloy castings was their 
remarkably fine grain, density in 
heavy sections and excellence of 
surface finish in machining. When 
finished, each liner weighed ap- 
proximately 1700 pounds. Each 
casting was required to pass a 
hydrostatic test at 400 pounds 
p.s.i. This particular Nickel alloy 
provides unusually long life un- 
severest operating conditions 
of heavy duty 
Diesel service. 


THE 
INTERNATIONAL 


NICKEL COMPANY 
INC. New York, N.Y. 
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1939 Delivered 
Price List 


Following is a list of new passenger car 
delivered prices for 1939 at point of manu- 
facture, Prices shown, with the exception 
of Willys-Overland, include standard equip- 
ment and federal taxes. Willys-Overland 
prices do not include federal tax. Ford, 
Mercury and Lincoln-Zephyr prices do not 
include transportation or taxes. 

BANTAM—Cpe., $399; spec. rdstr., 9449; 
stand. rdstr., $479; deluxe rdstr., $525; 4- 
pass. speedster, $497.50; deluxe speedster, 
$549; station wagon, $565. 

BUICK, Series 40—Bus. cpe., $894; sport 
cpe., $950; 2-dr. tour, sed., $955; 4-dr. 
tour. sed., $996; conv. cpe., $1,077; sport 
phae., $1,963. Series 90—4-dr. tour. sed., 
$1,205; sport cpe., $1,175; 4-dr, town sed., 
$1,246; conv. cpe., $1,343; sport phae., $1,- 
713. Series 80—4-dr. tour. sed., $1,543, with 
trunk, same; formal sed., $1,758; sport 


phae., $1,406. Series 60—2-dr. sed., 
$2,074; 8-pass. tour. sed., $2,350; Mmousine, 
$2,453. 

CADILLAC, Series 39-61 — Cpe., 


$1,610; 
tour. sed., $1,680; conv. cpe., $1,770; 5-pass. 
conv. sed., $2,170, Sixty Special—Tour. sed., 
$2,000. Series 39-75, Fleetwood — 5-pass. 
tour. sed., $2,995; 7-pass. tour. sed., $3,- 
210; 2-pass. cpe., $3,280; 5-pass. cpe., $3,- 
380; 5-pass. town sed., $3,635; 2-pass. conv. 
cpe., $3,380; 5-pass. conv. sed., $3,945; 8- 
pass. tour. sed., $3,105. Series 39-90 Six- 
teen—€5,140 up. 

CHEVROLET, Master 85—Bus. cpe., $628; 
coach, $648; cpe. pickup, $669; town, sed., 
$669; sed., $689; spt. sed., $710. Master 
Deluxe—Bus, cpe., $684; coach, $609; 4- 
pass, cpe., _ town sed., $720; sed., $745; 
spt. sed., 

CHRYSLER, Royal—Cpe., $918; Vict. cpe., 
$970; 4-dr. sed., $1,010; 2-dr. sed., $975; 
Royal Windsor, $1,075. Imperial—cpe., $1,- 


123; wict. cpe., $1,160; 4-dr. sed., $1, 198; 
2-dr. sed., $1,165; New Yorker, $1,298; 
Saratoga, $1,443. 


DE SOTO, Deluxe—Bus. cpe., $870; cpe., 
$925; 2-dr. sed., $930; 4-dr. tour. sed., $970; 
Custom—cpe., $923; cpe,, with aux. seats, 
—_— tour. sed., $983; 4-dr. tour. sed., 
1 


DODGE—Cpe., $756; deluxe cpe., $803; 
opera cpe., $860; 2-dr. sed., $815; deluxe 
2-dr. sed., $865; 4-dr. sed., $855; deluxe 
$905; 7-pass. sed., $1,095. 

FORD, 60 h. = $580; tater, $620; 
fordor, $665. h.p.—Coupe, $620; tudor, 
$660; fordor, “9708. Deluxe—Coupe, $680; 
tudor, $720; fordor, $765; conv. coupe, $765; 
conv. sedan, $895. 


GRAHAM—Combination cpe., $940; 2-dr. 
sed., $940; 4-dr. sed., $965. N.B.—Super- 
charger equipment group, $130; custom 
equipment group, $130; either or both of 
equipment groups may be added to above. 


HUDSON, 112 Deluxe Series—Util. coach, 
$725; 3-pass. cpe., $745; util. cpe., $750; 
tour. brough., $775; Vict. cpe., $791: tour. 
sed., $806; conv. cpe., $886; conv. brough., 
$936. Six Series—3-pass. cpe., = tour. 
brough., $856; Vict. cpe., $869 ; 

$898; conv. cpe., $972; conv. ico ‘1038. 
Country Club Six Series—3-pass. cpe., $919; 
tour. brough., $960; Vict. cpe., $967; tour. 
sed., $995; conv. cpe., $1,052; conv. brough., 
$1, 115. Country Club Eight Series—3-pass. 
cpe., $1,009; tour. brough., $1,049; tour. 
sed., $1,079; Vict. cpe., $1,051; conv. cpe., 
$1,138; conv, brough., $1,201. Country Club 
Custom Eight Series—Tour. sed., $1,174. 
Big-Boy Series—Tour. sed., $884. 


HUPMOBILE, Skylark Six—Flagship, $895; 
Mainliner, $975; Cruiser, $1,075; Cosair, 
$1,145. Senior 8—Deluxe 4-dr. sed., $1,145; 
custom 4-dr. sed., $1,245. 


LASALLE, V-8 Series 39-50—2- oaam, cpe., 


$1,240; 5S-pass. tour. cpe., $1,280; lee 
tour. sed., $1,320; 2-pass. conv, cpe., $1,- 
395; 5-pass. conv, cpe., $1,800, 

LINCOLN-ZEPHYR —Cpe., $1,320; 2-dr. 


sed., $1,330; 4-dr. sed,, $1,360; conv. cpe., 
$1,700; conv. sed., $1,790. Custom — Cpe., 
$1,450; cpe.-sed., $1,480; 4-dr. sed., $1,510: 
town lim., $1,700, 


| MERCURY V-8—Sed., $916; town sed., 
57; sed.-cpe., $957; spt. conv., $1,018. 


NASH, special Nash LaFayette series— 
bus. cpe., $770; 2-dr. sed., $810; 4-dr. sed., 
$840; 4-dr. sed. with tr., $840. Deluxe 
sSeries—all-purpose cpe., $860; Vict. sed., 
$855; bus. cpe., $825; 4-dr. sed., $885; 4-dr. 
sed. w. t., $885. Ambassador Six series— 
all-purpose cpe., $960; Vict. sed., $955; bus. 
cpe., $925; 4-dr. sed., $985; 4-dr. sed. w. t., 
$985. Ambassador Eight series—all-purpose 
cpe., $1,120; Vict. sed., $1,205; bus. cpe., 
oe 4-dr. sed., $1,235; 4-dr. sed. w. t., 


OLDSMOBILE, Series 60—Bus. cpe., $777; 
club cpe., $833; 2-dr, sed., $838; 4-dr. sed., 
$889. Series 70—Bus. cpe., $840; club cpe., 
$891; 2-dr. sed., $901; 4-dr. sed., $952. Serles 
80—Bus. cpe., $920; club cpe., $971; 2-dr. 
sed., $992; 4-dr. sed,, $1,043. 


OVERLAND—Speedway: Cpe., $560; 2-dr. 
sed., $580; 4-dr. sed., $595. Overland 
deluxe: cpe., $610; 2-dr. sed., $630; 4-dr. 
sed., $655. Willys 48—cpe., $495; 2-dr. sed., 
$535; 4-dr. sed., $5655. 


PACKARD, Six—Bus,. cpe., $1,000; club 
cpe., $1,045; conv. cpe., $1,195; 2-dr. tour. 
sed., $1,065; 4-dr. tour. sed., $1,095. One- 
Twenty—Bus. cpe., $1,200; club cpe., $1,- 
245; conv. cpe., $1,390; conv. sed., $1,700; 
2-dr. tour, sed., $1,265; 4-dr. tour. sed., 
$1,295; Limousine, $1,955. Super Eight— 
Club cpe., $1,955; conv. cpe., $2,180; 4-dr. 
tour. sed., $2,035; conv. sed., $2,435; limou- 
sine, $2,600. Twelve—Cpe., $4,140; conv. 
cpe., $4,375; club sed., $4,255; formal sed., 
$4,865; 4-dr. tour. a $4,155; Victoria, $5,- 
230; limousine, $4,690, 


PLYMOUTH, Reodking Line—Cpe., $645; 


2-dr., $685; 2-dr. tour. sed. with trunk, 
$699; 4-dr., $726; 4-dr. tour, sed. with 
trunk, $740. Deluxe—Cpe., $725; cpe. with 


r.s., $755; 2-dr. sed., $761; 2-dr. tour., $775; 
4-dr., $791; 4-dr. tour. 9008. 


PONTIAC, Quality Six—Cpe., $758; spt. 
cpe., $809; 2-dr. tour. sed., $820; 4-dr. tour. 
sed., $866. Deluxe Six—Cpe., $814; spt. 
cpe., $865; 2-dr. tour. sed., $871; 4-dr. tour. 
sed., $922; conv. cpe., $993. Deluxe Eight— 
Cpe., $862; spt. cpe., $913; 2-dr. tour. sed., 
$919; 4-dr. tour. sed., $970; 
$1,046. 


STUDEBAKER, State Commander — 3- 
pass. bus. cpe., $875; 3-pass. custom cpe., 
$900; club sed., $955; cruis. sed., $965. 
State President—3-pass. cust. cpe., $1,035; 
club sed., $1,100; cruis. sed., $1,110; conv. 
sed., 91,460, 


conv. cpe., 






37) | 565- 595| 425- 465] 475 | | 425- 475| | | | | | 472- 512 
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Used Car Selling Prices 


(As Advertised, Week Ending Feb. 4, 1939) 





———— 
Pittsburgh Press, Sun Telegraph; Philadelphia 
Inquirer; Cleveland Plain Dealer; Detroit 
News; Chicago Herald-Examiner; Columbus 
Dispatch; Cincinnati Post; St. Louis Globe 
Democrat; Denver Post; Los Angeles Daily 

News, Examiner; Seattle Times. i 
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Actual top and bottom prices on 1935, 1936 
and 1937 Used Cars, as advertised in lecal 
newspapers of current week. SEDAN prices 
only used in this comparison. Newspapers co- 
operating include: Boston Globe; New York 
Times, Journal- American, World - Telegram; 
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MAKE Boston N.Y. Pittsbrg. Phila. Cleve. Detroit Chicago Cinti. St.Louis Denver Los Ang. Seattle Nat. Ay, 
Buick “40” "38 | $725-$795|$695-$725|$750 |$725-$775|$665-$795|$645-$725| $695-$775|$665-$775 |$745-$785 |$795-$845| $7 95-$895 |$865- 925/$730-¢809 

BT] 625- 645] 595- 645| 565- 645| 595- 645| 575- 665| 565- 595| 595- 625| 625- 695| 625- 675| 625- 695| 625- 695| 695- 725| 610- 663 | 

"36| 425- 465| 525 | 395- 450| 425 | 395— 445] 395- 425| 445- 495| 445- 465| 495 | 495 | 450- 565| 575- 595) 445~ 493 | 
Buick “50-60” 33] | 775= 845) | 945 | | 745- 795, 775— 845) | | | 895- 995; | 798— 885 
37) | 695 | 675 | 665 | 695 | 625 | 665 | | | 745 | | | 658~ 712 
ee  RBT ’ | 450 | 495-525) 465 | 445 | | 495— 545| | [545 | | 476-538 
Chevrolet Master Deluxe "38] 575- 595| 595- 625| 545- 559| 525- 595| 555- 595| 525- 545) 595 | 495~ 565] 565- 625] 595 | 665- 695| 675- 695| 574- G08 
°37| 425- 465| 395— 445| 395- 445| 425- 485| 420- 495| 425- 445| 445- 475| 425- 450) 449 | 525- 545| 525- 565) 545- 575) 450~ 499 
””«OBG]: -375— 395] 295- 335) 345- 395| 325- 345| 320- 375) 285- 325] 325 | 325 375] 325- 345) | 395- 445| | 332- 370 
Chrysler Six "38| 665- 725| 645 | 745 | 645- 695| 665- 695| 625- 645] 665- 695| 665- 695| 725- 745| 675 | 725- 795| | 670= 715 
jie "87| 545- 585| 525- 565| 525- 595| 475- 595) 435- 595| 495- 545| 525- 595| 545- 575| 595- 625| 595 | 595— 625| 595- 625| 538- 593 
"36 445 | 395~ 425| 325- 425| 375- 395| 395- 445) 425 | | | 445 | 495 | 495 | | 400- 446 
Chrysler Right 88) 795 | 745- 795| | 695- 725) 745 | | | | | | | 845 | 728~ 790 
ae 31] | 575- 595) | 595- 625) | | | | | 675 | | | 585~ 632 
BL | 425 4485 495 | l l l l ] l | | 425- 470 
De Soto "7 "88| 665- 685| 645~ 665| 685 | 645- 665| 575- 685| 595- 675, 625~ 665| 645- 685| 685- 695) | 695- 795| 725- 765| 653- 698 
"32| 495- 575| 450- 499; 445- 489| 485- 575, 425- 525| 475- 565; 595 | 495 545] 565- 595| 545- 595) 595 | 625 | 498~ 562 
36] 445 | | 345- 395) 395- 425, 395- 400; \ | 375 | 425—- 445| 425 | 495 | 495- 525) 408- 447 
Dodge "88| 625- 675| 625- 695, 695 | 625- 675; 625 695| 625- 645; 625- 645| 665 | 645~ 675| 695- 725| 625- 745| 695- 725) 643- 699 
es "BT| 525-575) 495- 545| 465- 495) 495- 575) 495- 595, 415- 425, 545- 595| 495- 575| 525- 595) | 545- 595| 625 | 500- 563 
"86| 425-445) 375- 395| 335- 375) 425 | 325— 445| 275- 325] 325- 365| 395~ 425| 375- 425| 425 | 469- 495] 475- 495| 382- 420 
Ford Standard "388| 475-525) 445— 525) 439- 480) 475- 545) 475- 525, 449- 487; 525- 545| 495- 525) \ | 545- 565] 575- 595] 490~ 532 
"87| 295-395, 295- 375, 285- 315| 345- 365| 285—- 325| 285- 325, 375 | 295— 325| 365 \ | 395- 465) 425 | 322~ 369 
386] 195 \ i | 225 | 195— 229) 225 | 245 | 245- 275] | | | 325— 345] 237- 264 
Ford Deluxe "88)  575- 595| 565- 610) | 525— 595) 485- 595) 545- 565, 575 | 495— 565| 545— 595| 585- 625| 689- 695| 625- 695| 563- 614 
*37| 395- 445| 375- 445| 325- 419, 395- 425) 395- 425] 345- 425) 425- 465| 395- 425) 465 | 455- 495] 545~- 575| 525- 575) 416- 465 
"36| 295- 325| 295- 325| 245- 295| 295- 325) 320- 325| 245- 265, 345 | 325 345] 395 | 425 | 395— 465| 395- 465; 316- 360 
Graham 38) 845 \ \ | 845- 865) \ \ | \ | | 895 | | 845- 880 
37) 495 | 325- 345) | 375- 395) i | 525 545) | | | 495- 525| | 430- 461 
36] \ | 195- 294] 325- 345] 345 | 275- 295; 295~ 325) | | | | | 272- 321 
Hudson Six 38) 625 | | | 625 | 575 | 625 | | |_ 695 | 612- 660 
37] 445- 465) | | 425— 445) 495- 575| 445 | 580 | | | | | | 452~ 516 
"36 445 345- 375) 325- 365| 375 245 375- 395 | 322— 391 
Hudson Right "38| 725-745) | | \ \ \ | | | | | | 725-745 
37] 595- 675| 625 | 675 | 645 | 595 | | | | | | 605~ 665 
36) 445 465 445— 465 
565- 595| 495- 565| 625 | | 645— 675) 695 | 567- 616 





Hudson Terraplane 33) | | 495— 525| 595- 675) | 545— 585) 


ee a a etic Aig tee i iN cs ON a tee eee eae te enti Nailin er eemciceon ene emmmesiaiaitceaanmaimas 
37] 445-— 465| 425- 475| 345- 395| 395- 465) 325- 465| 425- 445| 425- 495| 425- 445) 445- 525) | 575— 595) 575— 585) 440- 487 
j | | | | | | | | | | | 425— 445} 309- 377 
































36) 325 275- 295| 295- 335) 295 225 395 395 325- 395 
LaSalle "38 | 1025 | 975— 995) | 845- 895|1050 | | 895 | 845- 895] 875- 945| 945- 965/1025 | 925-1025] 916- 974 
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Used Car Selling Prices, as advertised in the classified section of metropolitan newspapers nationally, are compiled e* 
clusively by Automotive News as a copyrighted feature. This is the first time anywhere that bona fide top and bottom 
prices have been compiled from published figures to establish the trend of the market and the resulting national index 

Where no prices are quoted, no car of make and model was offered during the period covered. 
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THE SAGA OF THE FIRST 
, lOO YEARS ON RUBBER 





SYNOPSIS 


Having outlined his early days on the banks of the Chemung 
river at Athens, Pa., the removal of his family to Chicago and his 
entry into newspaper work in that city, Chris in his last few in- 
stallments has told of his turn to trade journalism—starting as 
editor of “Bearings”, a bicycle publication. Bike builders of those 
days were anxious to prove the mettle of their products, and rac- 
ing became one of the leading sports of the day. Designs changed 
rapidly and freaks were not infrequent. This speed competition 
developed a long list of names of greats and near greats. Pacing 
was resorted to in order to gain greater speed. Better than a mile 
a minute was the goal, so it is easy to understand why so many of 
the “‘scorchers” later turned their attention to the fleeter automobile 


which was soon to follow. Today Chris continues his roll call of 
the great. 


Chapter VIII—Racing and Touring 


But let’s turn back the pages of the saga—to 92 when I 
joined the Bearings and really became a trade paper editor. It 
was then that I found an industry that had outgrown its 
swaddling clothes and got past the diaper stage. Its founda- 
tion stones were touring and racing, and it was racing that 
gave it the glamor that made cycling the leading sport of the 
time and won over the youth of America. Those who 
couldn’t ride fast enough to win races took up touring, but 
many of the young men of that era fancied themselves speed 
merchants and in consequence racing had the call—amateur 
racing I mean. 


Bicycle manufacturers were quick to grasp the opportunity 
and put out racing teams, with the amateurs masquerading 
in sheep’s clothing something like the amateur tennis players. 
Expenses were legitimate, but there were no limitations on 
the expense accounts and the valuable prizes offered in the 
race meets. Diamonds, medals, cups and the like—even pianos 
for important races—easily were converted into cash. Finally 
came along Class B, under which amateurs could sign up and 
not have to beat around the bush to make money out of their 
racing. They were paid salaries but had to race for cups and 
gewgaws instead of cash. 

* * * 


In those days after the “safety” had become the universal 
wheel, we had several powerful factory teams chasing the cir- 
cuit. Columbia, Rambler, Stearns, Barnes White Flyer, Day- 
ton, Spalding, Lozier, Winton, Union, Monarch, Orient and 
Pierce were among the many companies which strove for 
supremacy on the racing 
track. Columbia was es- 
pecially strong and num- 
bered among its stars the 
great Willie Windle; the 
Murphys, Charley and 
Bill; Eddie Bald, once a 
champion and in_ later 
years a Hudson distribu- 
tor in Pittsburgh; Ray 
MacDonald, and others. 


TWO OF THE EARLY champions 
were Eddie Bald and Walter Sanger. 
Eddie, mounted on his Columbia 
racer is being held by Sanger, who 
won as many English champion- 
ships as Zimmerman. On American 
tracks he ranked in the first flight. 
Automotively, Bald was a former 
Hudson distributor in Pittsburgh. 


bicycle and the G&J tire, 
Morgan & Wright, 





Stearns of Syracuse had 
John S. Johnson, greatest 
of pace followers, who 
raced in summer, was a 
champion skater in winter 
and later became the star 
of the Barnes White Flyer 
team but most of his 
teammates were almost as 
famous. Spalding had 
Fred Titus and Dute Ca- 
banne among others, while 
Monarch sent out Tom 
Cooper of Detroit as its 
leading star. Tom was the 
one who helped Henry 
Ford build his famous 999 
racing car, which Barney 
Oldfield drove to fame on 
the ice of Lake St. Clair. 

Rambler, otherwise Gor- 
mully & Jeffery, had a 
wonderful combination in 
Julian Bliss, Arthur Lums- 
den and Herb Githens, 
boosting both the Rambler 


while a rival tire manufacturer, 
had Arthur Gardiner as its ace along 


with Willie De Cardy, Billy Bainbridge, R. P. Rice and others 


equally as good. 


* * 


American bicycle manufacturers did not have it all their 


own way in the early 90's, 


for the English did not give up 


without a struggle in the battle for the American market. 


Father-Son Party F eatures 


Studebakers 87th Birthday 
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JOHNS. JOHNSON, when he was at his zenith as a record-breaker, 


was a member of the World Bicycle racing team. The picture shows 
him on Chicago’s concrete half-mile track at Garfield Park, follow- 
ing triplet pace behind the Frenchman, the Jallu brothers. Back 
of him is a rider whose name has slipped away. 


Raleigh had an ace of aces in the great Arthur Zimmerman 
who picked the English make after he got down off the high- 
wheeled Star. On the Raleigh, Zimmy was almost invincible. 
His greatest rivals were Willie Windle, Columbia’s star, 
Harry Tyler, George F. Taylor, George Banker, Walter 
Sanger of Milwaukee and Johnny Johnson. 

But Zim had the speed of the party and after the interna- 
tional meet in Chicago, when Zim beat Windle in a hairline 
finish, he had it all his own way. He topped off his career 
by going to England to ride in the British championships, a 
feat that is comparable to that of Bobby Jones when as a 
golfer he captured the highest [english honors. Zim cleaned 
up everything in England—he was a quasi-amateur—but a 
year later Sanger tried the same thing with equal success. 
Zim, who owned a hotel in Manasquan, N. J., died a couple 
of years ago while Sanger is in the automobile business in 
Milwaukee, a giant who should go into cycling’s hall of fame 
as one of the best of all-time racing men. Sanger’s trainer, 
by the way, was Charles R. Culver, who for many years has 
been an automobile dealer in Springfield, Mass., handling the 
Pierce Arrow until it folded up about a year ago. 

* * * 

In the stretch of years between 1893 and 1900, say, bicycle 
racing really became akin to what college football is today, 
with huge crowds turning out for the race meets in which 
the star riders contested. Circuits were arranged so the speed 
merchants could travel from meet to meet, with extra baggage 
cars carrying their racing equipage. Each year the big event 
was the League of American Wheelmen’s championships. We 
called the circuit-chasers crackerjacks, and the racing teams 
carried trainers like old Tom Eck, Johnny Johnson’s mentor, 
who later was to wind up as trainer of the University of 
Chicago athletes; Dave Shafer, who looked after the Rambler 
team; and Asa Windle, Columbia’s racing director. 

Editor’s Note: This is the seventh instalment of Chris 
Sinsabaugh’s memoirs. Subsequent instalments will 
appear in succeeding issues of Automotive News. 





SOUTH BEND.— The Stude- 
baker Corp. celebrated its 87th 
birthday Thursday, commemorat- 
ing an unbroken record of har- 
monious labor relations with a 
party for fathers and sons em- 
ployed by the company. 


Paul G. Hoffman, president, in 
a statement to the workers 
pointed out that the average 
length of employment of men now 
on the payroll is 11.06 years. The 
present force of Studebaker work- 
men, he added, represents 72,652 
years of service. 


Hoffman recalled that the $30,- 
000,000 company of today got its 
start as H. and C. Studebaker 
which began business in South 
Bend in 1852, with assets of $68 
cash and two forges. 


“There are many reasons why 
Studebaker has never experienced 
a major labor disturbance,” said 
Hoffman. “One of them undoubt- 
edly is the continuous employ- 
ment provided our craftsmen who 
bring their sons into the shop 
with them. Studebaker’s record of 
continuous employment for its 
workmen is twice as good as the 
automobile industry as a whole, 
5.9 years. Men over 40 years of 
age contribute materially to the 
progress of the business as well 
as in the training of younger men. 
That is why we are proud to find 
that 55.7 percent of the men on 
the payroll are more than 40 
years old.” 


Studebaker produced its first 


“horseless carriage’ in 1902 and 
began production of gasoline mo- 
tor cars on a volume basis in 
1904. For three-quarters of a cen- 
tury previously the company had 
been famous the world over as a 
wagon-maker. 

Studebaker employs 6,760 while 
its 2,595 dealers employ 13,235. 
The corporation is owned by 25,- 
021 stockholders. 


Bantam Sales in Feb. 
Show Gain Over Jan. 


BUTLER, Pa.—Bantam sales for 
the first two weeks in February 
show a substantial increase over 
the corresponding period in Janu- 
ary, according to Roy S. Evans, 
president of the American Bantam 
Car Co. 

Since Jan. 1, distributors have 
been appointed in New York, Ot- 
tawa, Portland, Ore., Indianapolis, 
Corpus Christi, High Point, North 
Carolina, Nashville and Tampa. 
During the same period 37 new 
dealers have been added to the 
Bantam organization, he said. 


Marino Heads Assn. 


YOUNGSTOWN, O.—Andrew Marino 
has been elected president of the Ma- 
honing County Automotive Assn. Ray 
Smith has been elected vice-president 
and James Taylor was re-elected sec 





retary and manager of the group's 
office. 

AN’s Almanac, published once a year, 
is considered THE reference ook 
wherever automotive information is 
desired. 
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Pontiac to Stage 
24 Meetings on 
Dealer Opinions 


Pontiac.—A survey of current 
opinion on the outlook for business 
this spring and during 1939, as 
well as a summary of the present 
status of business throughout the 
country, is being made by the 
sales department of Pontiac Mo- 
tors under the direction of C. P. 
Simpson, general sales manager. 


Twenty-four dealer meetings, 

beginning in Buffalo, Feb. 20 and 
closing in Portland, Ore., Apr. 7, 
have been scheduled to round u 
the opinions and reactions of 3,700 
Pontiac dealers to business in gen- 
eral and automobile merchand- 
ising in particular. 
There will be at least one meet- 
ing in each of the company’s zones, 
with Simpson conducting all meet- 
ings. He will be accompanied by 
D. U. Bathrick, assistant general 
sales manager, at all meetings in 
the east, and by Verne L. Murray, 
assistant general sales manager, 
at all western meetings. Regional 
managers and zone managers will 
be present at meetings in their 
own territories. 


“This series of meetings will be 
as near like the merchandising 
meetings which we hold with a 
selected group of dealers at the 
factory almost every month, as we 
can make them,” said Simpson. 
“Our monthly factory meetings 
have proved so satisfactory in the 
open and frank discussions that 
are brought out between our sales 
executives and dealers, that we 
decided to expand the idea so as 
to get a cross section of the whole 
aealer organization.” 





Preview Staged 
For Exhibits of 
Goodyear’s Fete 


_AKRON.—A preview of the 
displays, depicting Goodyear Tire 
& Rubber Co.’s activities, products 
and plantations, was held in Good- 
year Hall here Friday evening as 
a prelude to opening of the com- 
pany’s 40th anniversary home- 
coming which opens Monday. 


More than 2,000 Goodyear em- 
ployes are gathered here from all 
over the world for the festivities, 
which will also include cele- 
bration of 100th anniversary of 
Charles Goodyear’s discovery of 
process for vulcanization of rub- 
ber. The date also coincides with 
the 50th anniversary of the con- 
en of the first pneumatic 
ire. 


A bronze statute of Goodyear, 
which is surrounded by a park 
here, will be dedicated and a huge 
banquet, attended by about 1,700 
persons, will be given by the 
Akron chamber of commerce. One 
of the principal addresses will be 
given by P. W. Litchfield, Good- 
year president. 


To feel the pulse of the industrv. 
consistent reading of Automotive News 
is a necessity. 





Discriminating travelers enjoy 
the perfect service, beautiful 
appointments, refined atmos- 
phere and convenient location 
of this world-famous hotel. 


A. S. Kirkeby, Managing Director 
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Motor Shares 





Chrysler Earnings Report 
Cheering to Wall Streeters 


Special to Automotive News 

NEW YORK. — Automotive 
stocks, led by General Motors, 
have regained their popularity 
with investment trusts. This is 
demonstrated by an analysis of 
reports of these investing com- 
panies which have come to light 
recently. 

A year ago about one-third of 
the leading investment trusts car- 
ried General Motors in their port- 
folios. At present time, 43 out of 
60 leading companies include GM 
in their holdings. Chrysler also is 
held by more trusts than a year 
ago, and this is true of other mo- 
tors. 

The 43 trusts at the end of 1938 
held 211,300 shares of General 


Stock Averages 


Last This Year 
Week Week Change Ago 
24 motors 31.06 3165 +059 21.93 
10 car-truck cos. 32.03 32.75 +40.72 23.11 
10 parts-acces. 25.60 25.14 —046 20.31 
4 tire-rubbers 26.21 26.91 40.70 20.94 


Motors and 33 of the 60 com- 
panies held 139,100 shares of 
Chrysler. Twenty trusts carried 
55,600 shares of Borg-Warner in 
their portfolios. 

Although the short position in 
stocks listed on the New York 
Stock Exchange continued to de- 
cline in January, and now is at 
the lowest point in about a year, 
there was little change in General 
Motors and Chrysler last month 
in this respect. Outstanding short 
sales of Chrysler at the end of 
January totaled 23,610 shares, as 
against 19,993 a month earlier, 
while the short position of GM 
was 20,145, as against 19,968 at 
the end of December. In both 
cases the current figures are low 
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At the Hotel Roosevelt they 
are so close to smart shops 
and all other attractions of 
mid-town New York, that 
they never—well, hardly ever 
—complain about the time 
their busy husbands spend 
popping about town from 
meeting to meeting... Roose- 
velt convenience, in the heart 
of Manhattan, enables folks 
to see more and do more— 
in comfort . . . And Roose- 
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for stocks so active in the gen- 
eral market. 

Tire and rubber stocks were | 
“covered” in substantial amounts 
during January, with the short in- 
terest declining rather’ sharply. 
There was a short position in 
Goodyear on Jan. 31 of only 1,372 
shares, as against 3,916 a month 
earlier, whereas in the same pe- 
riod the short interest in U. S. 
Rubber declined from 16,853 to 
9,473 shares. 

The improving statistical posi- 
tion of the rubber industry has 
been one of the outstanding de- 
velopments in the business world 
in recent months. Consumption of 
crude rubber in this country in 
January was at the highest level 
since June, 1937. Both domestic 
and world stocks have been de- 
clining and there was some ex- 
pectation that the international 
rubber control committee would 
raise the amount of rubber ex- 
ports from producing countries to 
be allowed for the second quarter. 
But the current 50 percent rate 
was continued and this is ex- 
pected to result in still further re- 
ductions in inventories and in 
some quarters is believed likely to 
bring about a rise in crude rub- 
ber prices. 

Among important developments 
of the past week was the report 
of Chrysler for the year 1938, re- 
vealing that earnings in the final 
quarter of that year had run 
ahead of those of the like period 
of 1937. The $2.79 earned in the 
final three months was better 
than had been unofficially esti- 
mated. Chrysler also contributed 
to the growing volume of divi- 
dends when compared to a year 
ago. This company declared $1 on 
its capital stock. It did not de- 
clare anything on its stock a year 
ago at this time. 

Libbey-Owens-Ford declared 50 
cents a share this week, compar- 
ing with 25 cents a year ago at 
this time. Ford Motor of Canada 
declared the regular quarterly of 
25 cents a share on its Class A 
and Class B stocks. Pierce Gov- 
ernor declared 15 cents, no pay- 
ment having been made by this 
company since Aug. 5, 1938. 

There was some improvement 
in most automotive stock prices 
in the past week. Volume con- 
tinued to be small, however, as 
many investors and traders re- 
mained on the sidelines until the 
market had given some sort of 
signal as to whether its next ma- 
jor move was to be on the upside 
or the downside. The majority 
opinion among commentators ap- 
pears to be that the next move 
will be upwards but the majority 
opinion often is wrong and this 
explains in part the hesitation 
among investors to become active 
until the market itself has given 
a signal. 


GM’s Overseas 
Sales Rise 3% 
Over 738 Total 


NEW YORK.—Sales of General 
Motors cars and trucks to dealers 
in the overseas markets during 
January totalled 30,878 units, rep- 
resenting an increase of 3.4 per- 
cent over sales in January last 
year. 

These figures include the prod- 
ucts of the corporat:on’s American, 
Canadian, English and German 
factories sold outside of the United 
States and Canada. 





Ford ui Denmark Cuts 


Dividend Under 1938 
COPENHAGEN.—The Ford Mo- 
tor Co. of Denmark announced this 
week it had decided to recom- 
mend distribution of a 15 percent 
dividend—12 percent plus a 3 per- 
cent bonus. 
In 1938 a dividend of 20 per- 
cent plus 15 percent bonus was 
paid. 
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PART OF the fleet of 70 new 1939 Hudson 112’s just purchased by the 


Radio Cab Co. of Detroit from James V. Rine, Hudson dealer. 


All of the 


new cabs are equipped with Hudson’s Airfoam cushions. 











New York Show — 


(Continued from Page 1) 


may introduce models earlier in 
order to display them during the 
closing month of the New York 
and San Francisco world’s fairs. 
These fairs are scheduled to close 
at the end of October and it was 
felt that manufacturers might 
want to take advantage of the 
public interest in these events to 
show their new lines. 

Also it is pointed out that by 
holding the New York event earl- 
ier it will be possible for local 
shows to be scheduled in the in- 
tervening period between the New 
York event and the Christmas sea- 
son without the serious overlap- 
ping which occurred last year. At 
the present time it is understood 
the Chicago show will be opened 
Nov. 3, which will provide a two- 
week kapse between these two 
main attractions. 


Opens on Sunday 


The dates selected for the New 
York show call for a Sunday 
opening, with the show continuing 
through following Sunday even- 
ing. This provides a schedule with 
two Sundays and only one Satur- 
day. It is pointed out also that 
the Saturday falling within the 
show week has a relatively light 
football schedule which is not ex- 
pected to wean attendance away 
from the automobile show. 

At a press conference in the 
Book-Cadillac here Thursday 
afternoon, Alfred Reeves, general 
manager of the AMA, stated that 
in his opinion the industry never 
would return to the January 
shows. The reasons he gave for 
this were that in the past few 
years the fall plan of announce- 
ment has proved a real factor in 
stabilizing plant employment. Both 
the government and labor, he said, 
would enter strenuous objections 
to any plan which would upset 
the gains that have been made in 
that direction to date. 

He declared, however, that in 
his opinion the earlier shows and 
announcements might answer the 
dealers’ objection to the fall plan, 
since it would provide almost a 
two and one-half months fall sell- 
ing season which would give deal- 
ers a better chance to get used car 
stock under control before winter 
set in. 

Concurs in Opinion 


Arnon Benson, general manager 
of the National Automobile Deal- 
ers Assn., who was in attendance 
at the press conference, concurred 
in this opinion to the extent that 
the earlier date might prove pre- 
ferable to a November announce- 
ment period, since it represents 
somewhat of a compromise be- 
tween the group of dealers urging 
a late September show and those 
urging the return to January. 

Reeves, in discussing other de- 
velopments in the industry, point- 
ed out that production since No- 
vember had been at the rate of a 
4,000,000 vehicle year but ex- 
pressed the belief that this rate 


would not be maintained. At that | 


the 1939 calendar year would 
probably turn in a total of 3,500,- 
000 units. He stated that under- 
current opinion in Washington 
does not anticipate any serious 
changes in the Wagner Labor Re- 
lations Act during the current leg- 
islative session, nor does there 
seem to be much likelihood of ma- 
terial revisions in taxes affecting 
the industry. 

From the standpoint of the in- 
dustry, he said, manufacturers are 
maintaining an attitude of strict 
neutrality in the present leadership 
dispute between Homer Martin, 
president of the United Automo- 
bile Workers union and John L. 
Lewis, of CIO. He stated merely 
that manufacturers would like to 
see the dispute settled one way or 
the other as early as possible, since 
there is always danger of local 
labor disturbances in plants so 
long as there is dissention among 
the labor leaders. Up to now 
management has been dealing 
with the various union local with- 
out discrimination and the battle 
among the union leaders has not 
resulted in serious partisan breaks 
in the rank and file. 

Sees Spring Upturn 

In discussing the spring selling 
outlook, Reeves declared that low 
inventories of both new and used 
cars would result in an upturn in 
production as quickly as_ sales 
swing upward. He declared that 
there would be no used car drive 
this year, similar to the drive held 
last spring, since used car stocks 
generally were well under control. 
This he attributed to the upward 
trend in used car demand during 
the late fall months. It was also 
helped by the fact that the clean- 
up in the fall of 1938 was more 
nearly complete than in other 
years. 

Actually some dealers suffered 
a shortage of both new and used 
cars before the announcements 
were made, he said, which placed 
them in a good technical position 
to handle the increased sales when 
they developed without backing 
up too heavy stocks of used cars. 

The future outlook, he felt, is 
to be governed to some extent by 
situations abroad but expressed 
the belief that actual war involv- 
ing or affecting the United States 
is quite remote. Actual feeling in 
Washington with regard to Ger- 
many, he said, is more friendly 
that we generally think, although 
there is considerable opposition to 
Japan. 


Washington System Adds 


34 Ford Transit Buses 

DEARBORN. — Purchase of 34 
Ford transit buses by the Capital 
Transit Co., Washington, D. C., is 
announced by the Ford Motor Co. 

Delivery of the new buses will 
start the latter part of February. 
Completion of the order will bring 
to 50 the total number of Ford 
buses purchased by the Capital 
Transit Co. 
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Ford 


(Continued from Page 1) 


tion since it was founded June 
16, 1903, but it also is approxi- 
mately the 5,500,000th Ford V-8. 
Production of the Ford V-8 began 
Mar. 9, 1932, and the 1,000,000th 
Ford of this type was taken to 
the Century of Progress Exposi- 
tion in Chicago after it came off 
the Ford Rouge plant assembly 
line June 19, 1934. 

Various other history - making 
Fords have been displayed in ex- 
positions. The 2,000,000th V-8, for 
example, was shown in the Cali- 
fornia Pacific International Ex- 
position in San Diego in 1935, and 
the 3,000,000th was exhibited at 
the Texas Centennial Exposition 
in Dallas, in 1936. The 25,000,000th 
Ford, was produced Jan. 18, 1937, 


. | and was driven from Dearborn to 


Miami for exhibition in the Ford 
Florida Exposition. 

More than 15,000,000 of the 
Ford Model T cars were built. The 
10,000,000th rolled off fhe line 
June 4, 1924, and the 15,000,000th 
was manufactured May 26, 1927. 
On Oct. 20 of that year the first 
Model A was produced, and more 
than 5,000,000 of them’ were 
manufactured before production of 
the Ford V-8 began in 1932. 

Advent of the 27,000,000th Ford 
served to emphasize the fact that 
the Ford Motor Co. has produced 
more than one-third of all the 
cars ever built, and that these 
have been produced under one 
name and under the one continu- 
ous management since the com- 
pany was established by Henry 
Ford more than 35 years ago. 


Goodyear Has 


$6,012,425 Net 


AKRON.—Goodyear Tire & 
Rubber Co. reports consolidated 
net operating earnings for 1938 
were $6,012,423, against $7,257,287 
for 1937. 

Sales for 1938 were reported at 


$165,928,944, compared to $216,- 
174,813. 
The company said the 1938 


‘arnings take into consideration 
“usual provisions for taxes, inter- 
2st charges and depreciation and 
a deduction of $1,009,513 to reduce 
the value of current assets in for- 
eign countries to reflect rates of 
»xchange prevailing on Dec. 31.” 


William Ogg Fitzgerald’s famous car- 
tuons appear exclusively in Automo- 
tive News. 
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and its usual increased buying of | 650,000 automobiles” for the pur- 


automobiles, confidently expecting pose of 


not only accelerated activities 
among dealers but a speeding up 
of production by the factories to 
care for the anticipated demand 
for motor cars. 

NO ONE among my brass-hatted 
acquaintances is better qualified 
than this same Max Gilman to 
peek through a periscope and pre- 
dict the immediate future. Usually 
he hits the nail squarely on the 
head and this time should be no 
exception to that rule. So listen to 
his findings and what he has to 
say about the spring outlook and 
become optimistic, too. 

“Lower current stocks of new 
cars should mean that increased 
buying of automobiles in the 
spring should be almost immedi- 
ately reflected in speeding up of 
production by the factories,” he 
told me. “There are now less than 
two-thirds as many finished cars 
in the hands of dealers, in auto- 
mobile factories or in transit as 
there were this time a year ago. 
Because of this, when normal 
spring buying sets in, automobile 
factories will have to work at a 
higher rate of production. This 
will be true if spring buying de- 
mand is no greater than it was in 
1938. 


“THE SALES field in the in- 
dustry has allowed its stock to 
reach a low point. For some time 
assembly lines have been geared 
so closely to sales that there has 
not been built up at this time the 
normal bank of finished cars for 
spring delivery. Stocks are low 
enough now so if spring buying 
quickens beyond that which was 
forecast a few months ago, they 
might be reduced to the point 
where factories would have diffi- 
culty catching up. Restocking deal- 
ers and at the same time meeting 
any greatly accelerated buying de- 
mand should make necessary a 
healthy forecast in factory activity. 

% cs B 


“CONDITIONS guarantee _in- 
creased operations of automobile 
factories if, as was pointed out, 
spring buying is no greater than 
last year and with prospects bright 
for a demand greater than last 
year. At the same time many deal- 
ers throughout the country are 
probably not obtaining sales that 
they would be getting right now, 
if they had more cars in their 
stocks. 

“This latter point is unimpor- 
tant probably as it affects the in- 
dustry at large, because stocks at 
the larger distributing points are 
sufficient to permit deliveries of 
cars to be made without undue 
delay. At the same time any sales 
which are being missed will be 
accumulating as pent-up demand 
for accelerated deliveries later. 


“FOR THE most part the wise 
motor car buyers have come to 
realize that there are a great many 
good reasons why they should buy 
their new cars at this time of the 
year. This feeling is growing and 
it will perhaps prevent a shortage 
of new cars when the normally 
greater spring demand is felt. 

“A further encouraging factor 
and one which will have an im- 
portant bearing on this year’s 
spring automobile business is the 
fact that stocks of used cars are 
low. They are more than 21 per- 
cent lower than they were at this 
time last year.” 

TIMED PERFECTLY to syn- 
chronize with the opening of the 
Golden Gate International Expo- 
sition in San Francisco this week, 
the current issue of the Saturday 
Evening Post carries a most in- 
teresting article-— “Going West,” 
by Lawton Wright—picturizing in 
words and photographs the job 
done by the now moribund Lin- 
coln Highway Assn. in making 
bossible a transcontinental high- 
way to Treasure Island, which, the 
Post says, will be the Mecca of 
“some 2,600,000 persons, 65 to 70 
Percent of all non-resident visitors, 


Probably will enter California in | 


| 


attending the fair. 
* * a 

The SEP reminds me that I 
almost had forgotten that San 
Francisco had another fair. the 
Panama-Pacific Exposition, in 1915 
and that the primary urge of Carl 
Fisher, founder of the Lincoln 
Highway, was to build a coast-to- 
coast rock highway so motorists 
from all parts of the country could 
attend the 1915 fair. In the three 
years prior he had succeeded in 
getting his enterprise well under 
way but instead of the 25,000 
automobiles San Francisco ex- 
pected, the count showed, accord- 
ing to the Post, that 15,000 motor- 
ists in from 5,000 to 6,000 cars, 
journeyed to the fair and many of 
them shipped their cars home. 

H Eo % 

STILL LOOKING back over the 
years to 1915, it will be recalled 
that the high spot of the Panama- 
Pacific Exposition was the road 
races for the Vanderbilt and 
Grand Prix cups, which were run 
over a course built inside the 


grounds in which that famous 
English race driver, the late Dario 
Resta, in a French Peugeot, was 
the shining star. Harry Vissering, 
president of the Chicago Automo- 
bile Club, was the referee and the 
late Fred J. Wagner was official 
starter. That meet lives in the 
memory of the old-timers as one 
of the most sensational in the his- 
tory of automobile racing. 


Of course, veteran Bill Hughson 
of San Francisco, oldest of Ford 
dealers, was one of the promoters 
of this affair and when the $80,- 
000,000 Bay Bridge and the $35,- 
000,000 Golden Gate Bridge were 
first blue printed, this same Hugh- 
son had in mind for the feature 
when they were to be formally 
opened a road race over the Bay 
Bridge. Unfortunately, this idea 
died abornin’ but, anyway, Bill 
tried to put it across. 

* ¢* * 


THE LINCOLN HIGHWAY no 
longer exists. Numbered roads 
have replaced the familiar name. 
The association is inactive, al- 


though C. W. Seiberling, famous 
tire maker, still is president, and 
out in Oakland, Calif., Gael Hoag 
carries on as executive secretary. 
This has been going on since 1933 
when the board of directors de- 
cided to call it a day and leave 
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it to Uncle Sam to carry on this | staggering total of 179,555,000,000 


business of building and maintain- 
ing transcontinental highways. 
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ON THE floor below Automo- 
tive News in the New Center 
Building, Detroit, there sits Austin 
F. Bement, of the advertising 
agency of Grace & Bement, who 
in his time played a most impor- 
tant part in the development of 
the Lincoln Highway. He was in 
on the ground floor and as execu- 
tive secretary before Hoag he was 
the spark plug that fired the en- 
thusiasm of the motor industry in 
developing the “seedling miles” 
that were the foundation of the 
transcontinental trail as we know 
it today. On the honor roll belong 
his name, along with those of Carl 
Fisher, the late Henry B. Joy and 
C. W. Seiberling. 

a: % a 

INTERESTING are figures re- 
leased by the American Automo- 
bile Assn. which show that in 1914 
there was hardly a mile of pave- 
ment as we know it today in 
America. Last year there were 
more than one million miles. Mo- 
tor vehicle registrations increased 
from 1,711,338 to 29,705,220 dur- 
ing the same period, and motor 
vehicle mileage increased to the 
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miles in 1938. 
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BOB GRAHAM of the Graham 
Grahams, executive head of the 
company, started this week to roll 
up some more mileage. He esti- 
mates that in the past 30 years, in 
which he and his brother Joseph 
have been traveling in double 
harness, he has traveled more 
than one million miles on business 
trips. His personal odometer starts 
clicking this week, for he has gone 
on the road again for the purpose 
of talking at dealer meetings in 
Columbus, O., Altoona, Pa., Phila- 
delphia, Boston and New York 
principally. In addition he will 
make 10 other stops. Accompany- 
ing him will be Clare Briggs, di- 
rector of districts, and William 
De Galan, service manager. 

This little jaunt follows a two- 
week expedition to Milwaukee, 
Kansas City, Chicago, Cleveland, 
Syracuse and Toronto. In Chicago 
he was fortunate in getting Phil 
Hanna, editor of the Chicago 
Journal of Commerce, to tell the 
Graham dealers about the busi- 
ness outlook. Phil himself was so 
enthused over the future that this 
enthusiasm was contagious and 
the Graham dealers present im- 
mediately put on their  rose- 
colored glasses. 





Within 10 days after the first issue was in the mails our Editors had received more than 
1,500 inquiries wanting additional information regarding new methods or products illustrated. 


THEY SAY OUR NEW PICTURE PAPER IS “A NATURAL"! 


Service Managers Say— 


“We have looked it over 4 to 5 times. 
Every picture is a story of its own. It is 
quick and fast. Just what the service man 
needs.—L. A. Nash, L. A. Nash Motor Sales, 
Red Oak, fowa. 


7 * ~ 


“I think your new picture magazine is 
great stuff."—E. P. Walker, Seltzer Motor 
Sales, Toledo, Ohio. 


w + * 


“We think you are on the right track. 
Keep us on your mailing list."—Harry M. 
Hosking, Rock Foster Motors, Olympia, Wash. 


’. *+ * 


“I personally think this News is a won- 
derful help to any service manager and his 
mechanics.”—H. R. McMurray, H, Jd. Harring- 
ton Chevrolet Co., Findlay, Ohio. 


Shop Mechanics Say— 


“Received the February issue of Automo- 
tive Service. Words won't express what I 
think of it. It’s just what the shop boys 
need. Keep it coming!”—Dee Morris, Me- 
chanic, Vandener Motors Co., Kiowa, Kansas. 


+. * * 


a . This A. S. picture service is sure in 
its right place and I sure can not explain 
the real good that will come out of this 
service!""—William T. Thompson, Foreman and 
Mechanic, Evans & Taylor, Columbus, Kansas. 


oe * * 
. We hope to continue receiving this 
magazine. Please give us information re- 


garding a binder for these copies. We 
would like to keep them in monthly order.” 
—G. N. Hill, Mechanic, Morris Buick Co., 
Inc., Shreveport, La. 


Automobile Dealers Say— 

“Your new magazine received very enthus 
iastically by the entire organization. Can 
hardly wait for the next issue. Keep up the 
good work. It’s the new ‘Life’ of the auto 


“One Picture Is 
Worth 1,000 Words!” 
* 


The February Issue 
Contained 178 Pictures! 





motive industry.”"—N. L. Potts, President, 


C. A. W. Corp., Camden, N. J. 
= s . 


“This is the finest automotive service we 
have ever received to help us as a dealer 
should be helped.’”—Carl E. Nehre, Owner, 
Carl E. Nehre Motor Co., Kirksville, Mo. 

s . 

“Our servicemen never had time to read 
very much in automotive magazines so as to 
keep up with all the latest developments 
and ideas, but now they won't have to, as 
they can quickly obtain this information 
from pictures. We are going to keep each 
copy in a binder so that our service men can 
have easy access to them at all times.’’—L. 
F. Heuer, Gothenburg Motor Co., Gothen- 
burg, Nebr. 

+. * * 

“You should go places with this new pub 
lication as it is something that has been 
needed by service men for some time!’’"—A. 
E. Hughes, President, Foss-Hughes Co., Phil- 
adelphia, Penn. 
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SERVICE 


The PICTURE Paper for Service Men 


Published Monthly at Detroit by 
the publishers of Automotive News 


Automotive Jobbers say— 

“Looks like a darn good paper.”—H. T. 
Miller, Pres. Muskegon Automotive Parts 
Corp., Muskegon, Mich. 

. s 

“We are very much interested. Whether or 
not this is the first issue do not know, but 
we'd like to have you put our name on file 
to receive it each month.”—R. P. Greene, 
Littlefield-Greene Corp., Boston, Mass. 


“We have had an opportunity to look over 
your February issue of your picture paper 
and we would appreciate receiving a our of 
same. Also, if there is any charge for a 
subscription for a year, kindly advise in 
order that we might take advantage of it.’’-— 
William Grundy, Standard Electrical Co., 
New Bedford, Mass. a 

“. . . We feel very enthusiastic about the 
possibilities your coverage will open in sales 
for us, and are looking forward eagerly to 
the benefits your magazine will obtain in the 
car dealer field."—P. R. Wilson, Hibbard. 
Spencer, Bartlett & Co., Chicago. 


Automotive Manufacturers say— 

“The writer has just finished looking 
through your first issue of Automotive 
Service and feel I would be remiss in my 
duty as an automobile man of many years 
standing if I did not write immediately to 
say ‘Splendid’ in big, bold faced type, if I 


could do it here.”—R. J. Adams, General 
Motors Corporation, New York. 
* * s 
“Without exception, your first issue of 


Automotive Service has been well received 
and apparently read from cover to cover. 

was particularly impressed with the fact 
that apparently most dealers, after reading 
the paper, passed same along to their service 
organizations for their perusal. Service men, 
like most of us, are impressed by the number 
of photographs used and the brief reading 
matter. Not too brief—but sufficient to con 
vey information in an understanding fashion.” 
—T. . Moss, General Service Manager, 
Plymouth-Dodge-DeSoto-Chrysler, Detroit. 





mae If you did not see the first (February) issue, write for a copy today! 
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STROMBERG CARBURETORS 


in the GILMORE ECONOMY RUN 


FIRST 
Studebaker Commander 





SECOND 
Packard 120 


THIRD 
Studebaker President 





All Three Stromberg-Equipped! 


There isn’t much more that need be 
said, is there? One such carburetor 
performance would have been admi- 
rable; two would have amply justified 
high praise; three, it must be agreed, 


clinch the fact of Stromberg’s supreme 


economy. Mere coincidence could 
never produce so powerful a preach- 
ment. Stromberg Carburetion we be- 
lieve, has again earned its right to first 
consideration in your every conference 


on specifications. Call Bendix! 


BENDIX PRODUCTS DIVISION of BENDIX AVIATION CORPORATION 
401 Bendix Drive, South Bend, Indiana 
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